ARD times have 
made the farmer 
‘‘cash_ conscious’”’ 

and taught him to pay 
as he goes. This issue 
of The Feed Bag contains 
several articles telling 
about dealers who have 
adopted the cash basis 
and the information 
therein should provide 
encouragement for those 
who have given the idea 
serious consideration 
but lacked the incentive 
to take the final step. 
It will pay you to read 
these articles and the 
editorial on page 15 and 
act accordingly. 
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Egg Maker 


Big Four 


Mash 


Our very best. Demanded by 
many poultry raisers even in a 
depression year. 


Egg Mash 


A Quality ration made to sell 
at a moderate price and worth 
more! 


1 year, the same as last, we say don’t put all your ‘‘eggs’’ in one basket. Feature BOTH these great 
laying feeds. To have only one of these brands when a customer wants the other is to lose some of the 
Egg Mash business that is rightfully yours! Some still want the best we make and are willing to pay for it. 
Others are equally insistent on a lower initial cost just now— but looking for a brand not dangerously 


CHEAP, one that is known to give results. For 
these latter buyers we offer you BIG FOUR EGG 
MASH. It’s a trade holder and a repeater. 


WRITE or WIRE 
your requirements to- 
day, specifying both 
these good mashes. 
Get the latest ‘“‘North- 
ern” market bulletins. 


Quality Always Wins WAUSAU, WISCONSIN Established, 1883 


100 LBS. NET 


FOUR 


EGG MASH 


MANUFACTURED BY 


NORTHERN MILLING CO. 
WAUSAU, WISCONSIN. 


THERN MILLING COMPANY 


, 
Faure \ 
— 
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& FAT 


THE LARROWE MILLING CO., DETROIT, 


Air view of Larro Research Farm— where science 
works in overalls— building feeds on facts. 


uilding feeds on yee 


More than twenty years ago, we started our re- 
search work. We bought cows. We rolled up 
our sleeves and started digging for facts—facts 
about feeds—about cow health—about milk pro- 
duction—and about dairy profits. 


Later we bought some chickens and then some 
hogs and started feeding to find out which was 
the best feed for them. 


Today The Larro Farm with its cows, chickens 
and hogs is recognized as the world’s most out- 
standing Privately Owned Research Farm. All 
Larro Feeds for cows, hogs and poultry have 
been built here at this farm—built on facts dug 
up by hard work—by feeding trials that have 
required years to complete. Science works in 
overalls at Larro Research Farm. . 


The Result: 


Feeds made to pay Dealers and Feeders greater 
profits. 


MANUFACTURERS OF FEEDS THAT DO NOT VARY—FOR 


POULTRY—COWS AND HOGS 
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farro— 


MICHIGAN 


ON A FEED SACK 
MEANS 
THE GREATEST 
POSSIBLE PROFIT 
OVER FEED COST 
TO DAIRYMEN— 
POULTRYMEN AND 
HOG RAISERS 
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Firms that spend money to build good will 
are less likely to do anything that might nullify the 
effect of their advertising than firms making no such 
investment. It will pay readers to trade with 
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financial responsibility and established business in- 
tegrity. When buying—feed, grain, allied products 
and machinery—don’t forget to boost The Feed Bag 


“Nothing 


else but 


Nothing else but Cod Liver Oil will do, when 
you want the results that only Cod Liver Oil 
can give. 


VITA BRAND 
20D LIVER OIL 


(Trade Mark Registered in U.S. and Canada) 
has the Vitamins. We check it chemically for 
Vitamin ‘‘A’’ and test it biologically for 
Vitamin ‘‘D”’ before shipment. This genuine 


! 


original “Vita Brand” Cod Liver Oil has been | 


used by same people 9 years. 

There are Vita Brand Dealers in most States. 
Let us send you the name of the one nearest 
to you. 

Some territories still open. 
particulars. 


Write us for 


We also produce 


“YOCUM YELLOW’”’ 
Cod Liver Oil 


YOCUM FAUST, LIMITED 


DEPT. 23, LONDON, CANADA 
“Pioneers in Vitamin-tested Cod Liver Oil’”’ 


ALL FEED SUPPLIES 


....at Attractive Prices 


(] Staley’s Corn Gluten Feed—23% Protein 
( Staley’s Corn Germ Meal—18% Protein 


0 Staley’s Soy Bean Oil Meal—41% Protein 
Quality Concentrates—Straight or Mixed Cars 


() Puritan Brand Crushed Oyster Shells 
“Big Chief’’ Meat Scraps—Over 50% Protein 


Manufactured in Milwaukee 
Best Quality—Uniform Low Fat Content 


C1) Semi-Solid Buttermilk — Consolidated Pro- 
ducts Co. 


() Gunning’s Pure Norwegian Cod Liver Oil 

Peat Moss [] Corn Oats Bran 
Midds Flour Midds [] Hominy Feed 
() Linseed Meal ([] Reground Oat Feed 

Brewer’sGrains [] MaltSprouts Hay 


Use the Phone—Call Marquette 3140 
»» Or Check Items on this Ad and Mail to 


DEUTSCH & SICKERT Co. 


Chamber of Commerce 


MILWAUKEE, WISCONSIN 


THE FEED BAG—SEPTEMBER, 1932 


DIAMOND 


CORN 


GLUTEN MEAL 


as an ingredient of your egg mash 
will help your Fall business with 
the poultry trade. 

10% of Diamond gives the mash 
a strong basis of highly-digestible, 
ege-producing protein at lower cost 
than you can get efficient protein 
from other sources. 

Also, Diamond gives the mash 
Vitamin A— an important Vitamin 
for the mash to have in Fall and 
Winter when the birds are not 
getting greens. 

Poultry feed mixers everywhere 
are using Diamond in this way. 
Include a ton or two of Diamond 


in your next car of Buffalo Corn 
Gluten Feed. 


40% Protein Guaranteed 


Booklet of free formulas on request 


RATION SERVICE DEPARTMENT 


CORN PRODUCTS REFINING CO. 
17 Battery Place, New York City 
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Laboratory-Tested 
Feeds 


INSURE—Uniformity— 
Dependable Feeding Value— 
Constant, Profitable Results— 
Healthier Poultry Flocks 

Dairy Herds and Other Stock— 
Thorough Blending and Proper 


Balance of Vitamins, Proteins and Minerals. 


Yield larger profits to aggressive dealers and their 


feeder customers. 


Build your business and protect your 
trade with... ARCADY- WONDER 
FEEDS bearing this imprint 


THIS FEED LABORATORY - TESTED 


ARCADY FARMS MILLING 
COMPANY 


223 West Jackson Blvd. 
CHICAGO, ILLINOIS 
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Electric Energy Used for Grinding 
Exempt From Federal Tax 


Official Ruling Issued From Washington 


LECTRIC current used by feed 
ty dealers to operate grinders and 

mixers is classed under industrial 
consumption and is, therefore, exempt 
from the federal electrical energy tax, 
according to a ruling issued August 11 
by the United States treasury depart- 
ment and signed by R. M. Estes, deputy 
commissioner, Washington, D. C. 

Elevators devoted to storage purposes 
only, elevators used for storage in con- 
nection with manufacturing and eleva- 
tors used for mixing grains are also 
exempt. 

Will Get Refund 

All dealers who have paid electrical 
energy taxes tc date are entitled to a 
refund and are advised to file claims 
with the companies supplying the power 
to them. Most of the power companies 
report that they are giving credit for 
the amount of the refund due to the 
dealer and are deducting it from the 
regular power bill. 

The treasury department’s recent rul- 
ing removes all differences of opinion 
as to whether electric current used for 
grinding and mixing purposes is tax- 
able under the federal revenue act which 
went into effect June 21. Under the 
original wording of the act it was dif- 
ficult to determine whether the grist 
mill operator fitted into the taxable or 
exempt class. 

The Millers National Federation in 
its bulletin of August 8 holds that elec- 
tric energy used in flour mills is exempt 
from the tax. 

Hold Flour Mills Exempt 

“The federation asked the bureau of 
internal revenue for a_ ruling on 
the tax status of electricity used in a 
grain elevator operated as part of a 
mill,” the announcement reads. ‘While 
no official statement is forthcoming, it 
is the opinion of the officials with whom 
we talked that the operation of, an ele- 
vator directly connected with a flour 
mill would be considered as part of 
the operation of the mill. Therefore, 
the electric energy used in this opera- 
tion would be classified as industrial 


consumption and not subject to tax. 

“The exemption, however, would not 
apply to electricity furnished to a mill- 
ing company for an office away from 
the mill or for display purposes 
apart from the mill. 

“We also raised the question about 
the status of an elevator operated by 
a milling company, but located away 
from the mill. Officials stated that their 
belief was that the current supplied to 
such an elevator would be taxable, al- 
though we feel there is some question 
about it and will pursue the subject 
further.” 


Ruling Is Official 


Offices of the Central Retail Feed as- 
sociation and The Feed Bag were the 
recipients of many letters asking for 
information on the tax. In an inter- 
view with members of the internal rev- 
enue department, Milwaukee, it was as- 
certained that the recent treasury rul- 
ing specifying the exemptions was of- 
ficial, and that feed men can safely 
proceed according to its provisions. 

The original act as passed by con- 
gress covering the electrical energy tax 
and published in a recent bulletin is- 
sued by the, United States treasury de- 
partment, reads as follows: 

“There is hereby imposed a_ tax 
equivalent to 3 per cent cf the amount 
paid on or after the fifteenth day after 
the date of the enactment of this act 
for electrical energy for domestic or 
commercial consumption furnished after 
such date and before July 1, 1934, to 
be paid by the person paying for such 
electrical energy and to be collected 
by the vendor. 

“Effective period—The tax is im- 
posed upon payments made on or. after 
June 21, 1932, for electrical energy for 
domestic or commercial consumption 
furnished after June 21, 1932, and be- 
fore July 1, 1934. 

“Scope of tax—The tax applies to 
the amount paid for all electrical en- 
ergy furnished for domestic or commer- 
cial consumption, either by a privately 
or publicly owned operating electrical 
power company. 

“Electric energy for domestic or com- 
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mercial consumption includes all elec- 
trical energy furnished the consumer 
except electrical energy furnished for 
industrial consumption. Electrical en- 
ergy for industrial consumption includes 
that used generally for industrial pur- 
poses, that is manufacturing, process- 
ing, mining, refining, irrigation, ship 
building, building construction, etc., and 
by the public utilities, waterworks, tele- 
phone, telegraph, and radio companies, 
railroads and other common carriers. 

“The tax attaches to all amounts 
paid for electrical energy for domestic 
or commercial consumption, irrespective 
of whether any of the energy actually 
paid for is used. In other words, the 
tax is due on all payments for electri- 
cal energy whether in the form of a 
minimum charge, flat charge, or other- 
wise. 

“Where a discount is deductible from 
the gross charge for electrical energy 
if payment therefor is made within a 
prescribed period or where an additional 
amount is added for failure to make 
payment within a prescribed period the 
tax attaches to the amount actually paid 
under either condition. 

“Exemptions—Electrical energy fur- 
nished to the United States or any 
state or territory or political subdi- 
vision thereof or the District of Colum- 
bia, is exempt from the tax. 

“This exemption does not apply to 
payments for electrical energy for do- 
mestic or commercial consumption fur- 
nished by governmentally or municipally 
owned operating electrical power com- 
panies. 


“The exempt agencies must establish 
their right to exemption by submitting 
the necessary evidence to the person fur- 
nishing the elecrical energy. 

“Persons claiming the exemption on 
the ground that the energy furnished is 
for industrial consumption, as distin- 
guished from domestic or commercial 
consumption, must submit to the person 
furnishing such energy, satisfactory evi- 
dence showng that it was used for in- 
dustrial purposes. 

“The tax does not apply with res- 
pect to sales or electrical energy other 
than sales for consumption. 

“Liability for tax—The act provides 
that the person who pays for the elec- 
trical energy furnished must also pay 
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the tax thereon and such tax must be 
collected by the person who furnishes 
the service. 

“Rate of tax—The tax is imposed 
upon electrical energy used for domes- 
tic or commercial consumption at the 
rate of 3 per cent of the amount paid 


therefor.” 


LEONARD BLACKY, father of 
Emil J. Blacky, of The Feed Bag edi- 
torial staff, died at his home at Algoma, 
Wis., Aug. 20, after a brief illness. He 
was 72 years old. 


H. H. HUMPHREY, Northern Mill- 
ing Co., Wausau, Wis., returned to his 
office from a 10 day vacation just as 
this issue of The Feed Bag is being 


Four Fox Lake, Wis., Dealers 


Change to 


OUR Fox Lake, Wis., dealers 
F have joined hands in abolishing 
credit on feeds and coal. Effec- 
tive September 1, Frank Brothers, C. S. 
Porter, Fox Lake Produce Co., and 
Sager Fuel Co. went on a strictly cash 
basis, announcing that the savings made 
by adopting the plan would be passed 
on in lower prices to the customers. 
The announcement headed “Coal and 
Feed Must Be Sold for Cash”, reads 
as follows: 
“People who pay their bills prompt- 


Bot 


BAGS 


BAG FACTORIES ... 


COTTON MILL 


BLEACHERY 


ments. 


much better time. 


perform.” 


TALK Asout sacs! 


(Quoted from Customers’ Letters) 


‘‘We believe that if we were in the bag 
business we would design and manu- 
facture a suitable ribbon as a reward 
of merit for the handling of these ship- 


‘“‘Had the three cars been handled by 
express, they could not have made 


railroad boys entitled to a pat on the 
back for their handling, but you are 
also entitled to something better than 
that for your ability to get them to 


WERTHAN 


Bag Corporation 


Not only are the 


NASHVILLE 
NEW ORLEANS 
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Cash Basis 


ly should not be asked to assume the 
cost of carrying those who don't, nor 
for any subsequent losses incurred. 
Therefore, the following retail coal and 
feed firms, will insist from this date that 
no order for coal or feed shall be scld 
by their concerns except for cash, after 
August 31, 1932. 

“The demand for credit on coal and 
feed dealers has become so great that 
the burden of carrying overdue accounts 
necessitates this change in policy. The 
cost of doing business must be lowered 
and these economies will be passed on 
to the consuming public. The quickest 
manner to accomplish this, in our 
opinion, is to eliminate the abuse of 
credit. Call your dealer for the new 
low cash prices in effect. 

“A FRANK STATEMENT—Be- 
cause of the heavy demands on us for 
CASH by coal and feed mill operators, 
by the railroads for freight, and by our 
pay rolls and overhead, we the coal 
and feed dealers of Fox Lake are forced 
to sell our coal and feed on the cash 
basis only. This will be a fair deal 
to all, since no one shall be asked to 
assume the burden of the cost of the 
abuse of credit. This will enable us 
to sell coal and feed at as low prices 
as possible under present conditions. 
Post-dated checks and non-negotiable 
notes and orders, not acceptable. Signed, 
FRANK BROTHERS, C. S. POR- 
TER, FOX LAKE PRODUCE CoO., 
SAGER FUEL CO.” 

Among the other localities which have 
gone on a cooperative cash basis during 
the past few years are St. Croix county, 
Janesville, and Burlington, Wis., and 
numerous sections of Michigan. Hun- 
dreds of individual dealers throughout 
the United States have also adopted the 
plan. 


SHELLABARGER MILLS & Ele- 
vator Co., Salina, Kans., has extended 
group life insurance, including group 
health and accident benefits, to all of 
its employees under a new insurance 
program recently adopted. This is in 
addition to the group life insurance al- 
ready carried by all eligible workers. 
Kasco Mills, Inc., Waverly, N. Y., has 
also adopted a similar plan. 


SMITH CRAWFORD, feed dealer, 
Youngstown, Ohio, was murdered re- 
cently by two hold-up men as he sat 
in a chair in his office. He was 79 
years old and had been engaged in the 
feed business for 60 years. 


DAN WHITLOCK has rejoined the 
sales staff of the National Oil Products 
Co., Harrison, N. J., after an absence 
of several years. He wilf cover the 
Kansas City, St. Louis and Oklahoma 
City districts. 


Now’s the Time 
To Abolish 
Credit Advises 
Cash Dealer 


aC VERY feed dealer in the coun- 
try should take advantage of 
the depression to put his busi- 


ness on a cash basis. It’s easier to 
get cash on the line in times like these 
than it was during our period of so- 
called prosperity.” 

This is the contention of W. C. Cart- 
wright, partner in the firm of Eastman- 
Cartwright, which took over the T. F. 
Orton warehouse and feed store at 
Lancaster, Wis., last March. 

“My advice may seem _ paradoxical, 
but it’s not,” Mr. Cartwright said. “The 
reason is simple. With their incomes 
reduced, farmers are trying to get a 
dollar's worth of feed for every dollar 
they spend. They have beccme more 
keenly value-conscious. They count 
their pennies and save at every corner. 
And when we showed our customers 
that we could save them money by de- 
manding cash, they saw the point.” 

Learned from Experience 

Mr. Cartwright and his partner, L. 
D. Eastman, have operated the East- 
man-Cartwright Lumber Co., Lancaster, 
for 15 years, but this is their first ven- 
ture into the feed business. In the 
lumber business, they experienced the 
grief that goes with charge accounts. 
Because of that sad experience, they 
decided to try a different tack in the 
feed business. 

“From the very first,” Mr. Cartwright 
explained, “we stuck to our guns and 
played no favorites. Whenever a cus- 
tomer kicked about our cash demand, 


we pointed out to him that we had our 
money invested in feed, that we had 
to pay cash for merchandise, and that 
if we didn’t demand cash we would 
have to add an interest charge to the 
cost of his feed. We told him that 
teed dealers who carry charge accounts 
must add something to the price of 
their merchandise to cover their invest- 
ment. And then we invited him to com- 
pare our prices with those of dealers 
who were not on a cash basis.” 

Time Ripe for Cash 

In other words, Eastman and Cart- 
wright showed their customers that it 
was to their own advantage to pay cash. 
This argument might have carriéd little 
weight when farmers were getting sky- 
ligh prices for their produce and every- 
body was on the crest of prosperity, 
Mr. Cartwright believes. 

“Three years ago,” ‘he said, “farmers 
were scattering pennies to the winds; 
they didn’t care how much it cost, and 
they were willing to pay for the con- 
venience of charge accounts. But now 
it’s a different story, and now is the 
time to put the cash policy in opera- 
tion.” 

Mr. Cartwright admitted that he and 
Mr. Eastman were surprised, as well 
as pleased, when they found they could 
sell just as much feed for cash as they 
could have under the credit system. 

“We have been doing a good busi- 
ness and we've got every nickel of our 
money. I would rather do a fair busi- 
ness that way than to do a mammoth 
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W. C. Cartwright and his plant. 


business and put 90 per cent of it on 
the books,” Mr. Cartwright said. 

Eastman and Cartwright admit that 
adoption of the cash basis perhaps was 
easier for them than it would be for 
a dealer who has been giving credit 
for several years. 


“We just bought the building and 
stock of the Orton warehouse, and not 
the book accounts,” Mr. Cartwright ex- 
plained. “That gave us a big advant- 
age in enabling us to start from scratch, 
with no precedents to break down. I 
still believe, however, that any dealer 
can do the same thing, even though 
his patrons are accustomed to credit. 
Success in applying the cash basis de- 
pends chiefly on the dealer’s ability to 
put over his educational campaign.” 

Emphasize Quality 

When Mr. Eastman and Mr. Cart- 
wright purchased the Orton warehouse, 
neither of them had had any previous 
experience in the feed business. They 
had been successful in the lumber busi- 
ness, however, and decided that appli- 
cation of the same sort of safe and 
sane business principles would bring 
the desired results. 


As feed store operators, their sworn 
policy is to sell quality merchandise 
and get a fair price for it—enough to 
bring a fair margin of profit. 

“If we can’t do business for cash, and 
get a price that gives us a fair profit, 
we don’t want to do business,’ Mr. 
Cartwright declared. ‘Farmers soon 
learn that cheap feed is costly, and we 
find it a good policy to hammer that 
fact home at every opportunity.” 

When Eastman and Cartwright took 
over the Orton feed store, they built 
a 50-foot addition to the building for 
storage space, and did considerable 
painting. They appointed William 
Kaap manager of the warehouse, and 
Herman Pagenkopf as his assistant. 

The firm has plenty of competition, 
with a farmers’ cooperative warehouse 
in the same city and other thriving feed 
dealers located in nearby villages. But 
in spite of this competition, the East- 
man-Cartwright warehouse is doing a 
thriving business—and getting cash. 
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National Grain 


Feed 


Men 


To Convene at 
French Lick 


UNS of the Grain & Feed Deal- 

ers National association will be 

trained on government interfer- 
ence in business at the 36th annual con- 
vention which is to be held at the 
French Lick Springs hotel, French Lick, 
Ind., September 19, 20 and 21. 

Speakers well versed in politics and 
business are expected to reveal the fail- 
ings of the federal farm board and sug- 
gest constructive steps in mapping a 
future course for the grain and feed in- 
dustry. An extensive program of enter- 
tainment which assures a good time for 
all who attend has also been arranged. 

The convention will get under way 
at 9:30 a. m., Monday, September 19, 
with a call to order by H. A. Butler, 
Omaha, Nebr., president, and an invoca- 
tion by the Rev. A. M. Copeland, Paoli, 
Ind. 

John P. Frenzel, Jr., president of the 
Indianapolis board of trade, Indianapo- 
lis, will welcome the dealers to French 
Lick, and a response will be given by 
Frank A. Theis, Kansas City, Mo. 

Carey to Open Fire 

The opening gun against government 

interference in business will be fired by 


Peter B. Carey, president, Board of 
Trade, Chicago, who will discuss 
“Unchaining the Farmers’ Markets.” 


His talk will be followed by President 
Butler’s address, a report by Charles 
Quinn, Toledo, secretary of the asso- 
ciation, the presenting of membership 
campaign prizes, and the appointment 
of convention committees. 

In the afternoon the dealers will 
gather for a special “mystery” field day 
program which will be under the direc- 
tion of a professional entertainer. Prizes 
will be awarded to winners of the vari- 
ous competitive events. The French 
Lick hotel golf course will be available 
during the afternoon for those who wish 
to practice for the tournament to be 
held on the following day. 

The dealers will gather for a family 
dinner in the evening and will be en- 
tertained by several vaudeville acts. 
Dancing will follow the dinner. 

Anderson to Talk 

Sydney Anderson, vice president, Gen- 
eral Mills, Inc., Minneapolis, will open 
the following morning’s session with an 
address on “The Farm Board and the 
Milling Industry.” Mr. Anderson, in 
addition to his thorough knowledge of 
the feed industry, is well informed on 
politics, having served as a congress- 
man from Minnesota. 

“Congress and the Grain Trade” will 
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be the subject of M. J. Hart, member 
of congress from the eighth Michigan 
district, Saginaw, Mich. J. W. Gar- 
row, Houston, Tex., will follow Mr. 
Hart and tell what the farm board has 
done to the cotton industry. The morn- 
ing session will be concluded with re- 
ports of the legislation, transportation, 
trade rules, rejected applications, and 
membership committees. 

In the afternoon the inen will dem- 
onstrate their skill in the golf tourna- 
ment and the ladies are to compete in 
bridge. Attractive prizes will be award- 
ed to the winners in both events. Those 
who, do not indulge in golf will have 
an opportunity to win awards in a 
horseshoe pitching contest. 

To Battle for Trophy 

The main contest in the golf tourna- 
ment will be for the Boston trophy 
which is to be emblematic of the cham- 
pionship of the association. The cup 
is to become the permanent possession 
of the player who succeeds in winning 
it twice. 

Colonel Robert R. McCormick, editor 
and publisher of the Chicago Tribune 
will be the principal speaker at the an- 
nual banquet which is scheduled for 
the evening. He is one of the found- 
ers of a national organization to re- 
duce public expenditures and is expect- 
ed to give some interesting tax fig- 
ures which have been the result of re- 
cent government experiments. Music, 
entertainment and dancing will be en- 
joyed by the guests during and after 
the banquet. President Butler is to be 
toastmaster of the evening. 

More barrages against the federal 
farm board will be released during the 
Wednesday morning session. Thomas 
R. Cain, Jacksonville, Ill, president, 
Farmers Grain Dealers Association of 
Illinois, will tell how this government 
body has affected the cooperatives. 

How other nations regard the United 
States agricultural marketing act will 
be explained by C. V. Imbs, St. Louis, 
former president of the Merchants Ex- 
change of St. Louis. 

Talk on Feeds 

Lyle C. Lord, manager feed depart- 
ment, Early & Daniel Co., Cincinnati, 
will conclude the speakers’ program 
with a discussion of “The Feed Indus- 
try Today.” 

Reports of committees on crops, grain 
products, uniform grades and arbitra- 
tion, a discussion of new business, and 
the election of officers will wind up 
the convention. 
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Charles Quinn 
Mr. Quinn, secretary of the Grain & Feed 


Dealers National association 


is directing 
plans for the convention. 


Indianapolis board of trade membeis 
will be hosts to the delegates and will 
provide all of the entertainment for the 
three days. All railroads in the United 
States and Canada have granted a rate 
oi one and one-half fare to French 
Lick during the convention. Many 
dealers are expected to take advantage 
of this saving and make the trip by rail, 
although the exceptionally good roads 
radiating from French Lick are expect- 
ed to attract a large number who will 
travel by automobile. 


RALPH O. LEECH, formerly with 
the Oyster Shell Products Corp., St. 
Louis, has joined the sales staff of the 
Walter Haertel Products Co., Minne- 
apolis. 


OHIO 

A. J. Williams, feed dealer, Chardon, 
was bound by bandits August 15 and 
robbed of $125 as he was closing his 
place of business for the day. 

J. T. Griffin, Martins Ferry, has pur- 
chased the building in which he con- 
ducts a feed business and is planning 
to purchase new equipment and improve 
the property. 

Henderson & Jones, West Milton, 
have remodeled their plant and installed 
new machinery. 

W. D. Rapp & Son recently purchased 
the Edgefield elevator, Edgefield. The 
firm also operates plants at Sabina, 
Melvin and Glandon. 

Cambridge Flour Mills, Cambridge, 
which was destroyed by fire several 
months ago will be rebuilt. 

A. I. Cotterman’s elevator, Dodson, 
was destroyed by fire August 10 with 
an estimated loss of $10,000. 

Buckeye Milling Co., Mount Gilead, 
is in the hands of a receiver. 

Kelly Feed & Grain Co., Ashtabula, 
has been incorporated by H. C. Kelly, 
Merle Kelly and Clarence H. Kelly. 
The firm recently bought the business 
of the Lake Erie Milling Co. of .this 
city. 


| 
| | 


NATIONAL OIL PRODUCTS COMPANY 


INCORPORATED 


BOSTON 
10 HIGH ST. 


September 1, 1932 
Gentlemen, » 190 


In view of the fact that imitations of Nopco X, Nopco XX 
and Nopco Cod Liver 0i1 Fortified in Vitamin D Potency have ap- 
peared on the market, it behooves you as buyer of cod liver oil 


to make sure that you understand which is the original and which 
the imitation. ; 


Out trade names are being imitated (such as "X", "XxX" and 
"Fortified"); advertising and merchandising ideas are being cop- 
ied (too many to mention here); claims are being made or inferred 


that the imitations will produce results comparable to NOPCO --- 
and so on without end. 


"Imitation is the sincerest form of flattery". We thank 
our imitators for the compliment. We think it about time,however, 
to warn all buyers of cod liver oil to: 


STOP — LOOK ~ and LISTEN You, as a buyer, have a right to de- 
mand answers to these questions..... 
IS THE OIL fortified in potency and by what process? 


WHAT INSTITUTION is behind the process and what is the patent 
number? 


WHERE was it fortified? 

IS THE OIL biologically tested for vitamin potency on rats, 
chicks, or both? 

WHERE was it tested and by whom? 

AT WHAT PERCENTAGE LEVEL was the test conducted? 

AT WHAT PERCENTAGE LEVEL must the oil be used for best results? 

DOES THE OIL contain a margin of safety in vitamin content? 


You know the answer if you're using NOPCO. Nopco products 
are the only ones which are produced by the Columbia University 
Process; U.S. Patent No. 1676454. It is easy for imitators to 
copy names, ideas and claims. THERE I8, HOWEVER, ONLY ONE NOPCO 
XX. IT IS GUARANTEED FOR POTENCY, DEPENDABILITY, ECONOMY. 


Other products are now branded as "X", "XX", "Portified". 
REMEMBER--- THEY HAVE NO CONNECTION WITH NOPCO X, NOPCO XX or 
NOPCO FORTIFIED. Nopco X, Nopco XX and Nopco Fortified are not 
only increased in Vitamin D potency, they are also made uniform 
and standardized. They contain an ample margin of safety in 
Vitamin D. They are also extremely potent in Vitamin A. 


Discriminate between the original and imitations. 


Yours ver7#/ trul 


C.P.GULICK :HEW President 
NATIONAL OIL PRODUCTS CO., INC. 
BOSTON CHICAGO SAN FRANCISCO 


EXECUTIVE OFFICE: 38 ESSEX ST., HARRISON, N. J. 
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Cc. P. GULICK, Presioenr J.H. BARTON, vice pres. CHICAGO 
R.WECHSLER, treasurer G.D.DAVIS, secretary 3628 JASPER Pt. 
A. A.VETTER, asst. TREAsuRER 
HAMBURG GERMANY 
SCHOPENSTEML 
CABLE apDRESS. NOPCO HARRISON N.J. 
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ASA WILLIAMS, Fort Branch, Ind., 
lost his feed mill and grain elevator 
in a recent fire. Damages were esti- 
mated at $10,000. 


VITALITY ADDS MEN 


F. J. Bradford, vice president and gen- 
eral manager, Vitality Mills, Inc., Chi- 
cago, writes that conditions seem to be 
improving and that he has added three 
new men to his sales organization. They 
are James M. Kelly, formerly manager 
of the animal feed department of the 
Dry Milk Co., district sales manager, 
with headquarters in New York City; 
J. F._Delaney, manager poultry fatten- 
ing feed department and B. E. Rawns- 
ley, Ohio representative. 


All-Year Profits 
For Feed Dealers 


CORNHAY WEAKLY NEWS 

Ezra Splutterfus who mysteriously 
disappeared last Saturday was found 
asleep in his cellar Wednesday beside 
the apple cider barrel. 

The annual country fair and har- 
vest festival broke up in bedlam yester- 
day when Judd Perkins brought in one 
of his pet skunks to put on exhibit. 

A gang of hold-up men robbed the 


The Quaker line of feeds is complete. 
Dairy herds, cattle, hogs, poultry pay 
better profits when fed on Quaker Feeds, 
and there are special feeds for all of them, 
prepared from formulae that have had 
years of testing. Your customers can be 
all-year buyers, all-year profit builders 
for you, if they learn the profit advan- 
tages offered by Quaker Feeds. Every 
farmer or poultry man is in business to 
make money. Show him the Quaker 
Profit Way and he’ll soon be a steady 
buyer. If you want to know more about 
Quaker Feeds, Mr. Dealer, drop us a card. 
It will have prompt attention. 


THE QUAKER OATS COMPANY, CHICAGO, U. S. A. 


BUY QUAKER FEEDS IN STRIPED SACKS 
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Cornhay bank Friday, escaping with 36 
cents, that amount being all the money 
that was left in the stamp box. 

The championship baseball game be- 
tween Pittsville and Cornhay ended in 
a tie Sunday, the game being called 
on account of injuries to the umpire. 


PROTECTION 

Feed Dealer: “Do glasses protect your 
eyes any?” 

Customer: “I should say so. They've 
kept three bill collectors from hitting 
me.” 

CAUGHT SHORT 
Lies buried here one William Bold, 
Departed from this life, 
Because he went out in the cold 
Attired like his wife. 
REFORMED 

Colored Woman: “I wants to divorce 
mah husband.” 

Lawyer: “What’s the trouble?” 

Colored Woman: “Dat nigger’s done 
gone and got religion and we ain’t seen 
no chicken on de table foh two months.” 

* 
PLAYING SAFE 

She: “I’m afraid to go into that dark 
room.” 

He: “But, dearest, I’m with you.” 

She: “That's just the trouble.” 

LIGHTNING SERVICE 

Traveler: “Is this village lighted by 
electricity?” 

Townsman: “No, sir. Only when 
there’s a thunder storm.” 

“I attribute my old age,” said the 
veteran pedestrian, “to the fact that I 
always wait for an empty space to come 
by before I cross the street.” 

* Ok 
HIS MISTAKE 

Stage Manager: “I hear you and the 
leading lady are on the outs.” 

Electrician; ‘““Yeah, she asked for her 


tights and I thought she said lights.” 
* * * 


COULDN’T BLAME HIM 

Tombstone Dealer: “How would just 
a simple ‘Gone Home’ do for an in- 
scription?” 

Widow: “I guess that will be all 
right. It was the last place he ever 
thought of going.” 

* 
HANDICAPPED 

Father: “What do you mean by 
bringing my daughter home at this hour 
of the night?” 

Young Man: “Sorry, sir, but I have 
to be at work at seven.” 
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G. A. Holland 


M. F. Brobst 


C. W. Sievert 


Pennsylvania Association to Meet 
At Allentown, September 14-16 


Speakers to Discuss Feeding Problems 


and membership, the making and 

merchandising of feed will receive 
major attention during the annual con- 
vention of the 55 year old Pennsylvania 
Millers & Feed Dealers association, to 
be held at the Americus hotel, Allen- 
town, Pa., September 14, 15 and 16. 

Speakers on subjects of special inter- 
est to the feed trade will include C. 
W. Sievert, American Dry Milk insti- 
tute, Chicago; Dr. J. E. Hunter, Penn- 
sylvania State coilege, State College, 
Pa.; G. A. Holland, general advertising 
manager, Allied Mills, Inc., Chicago; 
M. F. Brobst, Health Products Corp., 
Chicago; and C. L. Jaycox, vice presi- 
dent, Mumm-Romer-Jaycox, Co- 
lumbus, Ohio. In addition, several feed 
subjects are scheduled for discussion 
during an open forum session. 

Opening Wednesday Evening 

The convention will open Wednesday 
evening, September 14, at 7:30 p. m. 
daylight saving time, with an address 
of welcome by F. D. Beary, local com- 
missioner of police. H. J. Lerch, Mau- 
ser Mill Co., Treichlers, Pa., will re- 
spond and the meeting will close with 
the appointment of a nominating, audit- 
ing, resolutions and other special con- 
vention comniittees. 

J. E. Lentz, Mauser Mill Co., Laurys 
Station, Pa., president of the associa- 
tion, will deliver his address Thursday 
morning at 9:30 o'clock followed by 
reports of the secretary, G. A. Stuart, 
Pennsylvania department of agriculture, 
Harrisburg, Pa., and the treasurer, EI- 
mer J. Eshelman, John W. Eshelman 
& Sons, Lancaster, Pa. The day’s busi- 


re. a change in interests 


ness program will be concluded with the 
three addresses: “Milk and Its Place in 
Feed Mixtures,” Mr. Sievert; ‘Latest 
Developments in the Scientific Com- 
pounding of Poultry Feeds,’ Dr. Hunt- 
er, and “Packaging Machinery for Flour 
Mills,” J. L. Ferguson, Joliet, Ill. 
Entertainment at Country Club 

Automobiles will be provided to take 
everybody to the Lehigh Country club 
Thursday afternoon for bridge, five hun- 
dred, tennis, bowling and golf, with 
prizes for the winners in all events. A 
special program is being arranged for 
the ladies throughout the convention, 
with a visit to a silk mill, Treichlers 
game preserve and many other points 
of interest already scheduled. The male 
chorus of the Flory Milling Co., Ban- 
gor, Pa., including about 40 voices, will 
provide music. 

A general discussion of several sub- 
jects of interest to members of the asso- 
ciation will occupy the sessicn Friday 
morning. Secretary Stuart urges every 
member to prepare a ten minute paper 
on one of the subjects and promises 
prizes to fhose whose talks are judged 
best. The announced subjects are: 
Profits in Molasses Feed Mixing, 
Bleaching in Small Flour Mills, Keep- 
ing the Small Mill Up-to-Date. Power 
Problems and Costs, Custom Grinding 
and Toll and Blending Plants for Small 
Mills. An address on the subject “Most 
Efficient Use of Electric Power in 
Pennsylvania Flour and Feed Mills” 
will be delivered by a_ representative 
of the Pennsylvania Electric association 
and the meeting will close with the 
hearing of committee reports. 
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Last but not least is the merchan- 
dising school which will be conducted 
by “Professor” Holland Friday after- 
noon. Mr. Holland will also deliver an 
address on the subject of “Feed Merch- 
andising” and other topics and instruc- 
tors are “Making Sense of Feeding Sci- 
ence,’ Mr. Brobst, and “Advertising 
Costs Nothing,” Mr. Jaycox. This mer- 
chandising school was the outstanding 
feature of the Central Retail Feed asso- 
ciation convention at Milwaukee in June 
where its classes were attended by sev- 
eral hundred dealer “students”. 

As the oldest organization of its kind 
in the United States, the Pennsylvania 
Millers & Feed Dealers association 
operates in territory very favorable to 
the success of its members. Agricul- 
ture in Pennsylvania represents an in- 
vestment of $1,535,484,006 which is 
about one-fourth of the state’s total in- 
vestment in all industry. The agricul- 
tural income of the state for 1930 has 
been estimated at $320,194,000, with 
$106,270,000 from crops and $213,918,000 
from domestic animals. Its poultry 
flocks produced the most valuable egg 
crop of any state in the union and the 
state ranks fifth with respect to the 
value of its livestock and dairy cows. 


D. W. McMILLEN, president, Allied 
Mills, Inc., Chicago, recently spent a 
well-earned two weeks’ vacation. 


JOE WERTHAN, Werthan Bag 
Corp., Nashville, Tenn., recently spent 
a week at the Edgewater Beach hotel, 
Chicago. He was accompanied by his 
wife and son. 
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Attrition Mills 


Will Fall, 


oem the biggest feeding Season of the year 
find you equipped to 
mix and grind feed? 


NEVER was time more opportune for the estab- 

lished miller or feed dealer to help farmers cut feed 

bills. Chance for profitable action was never greater. 

At present machinery prices a modern grinding and 

mixing unit can be installed for a surprisingly small ae. 
investment. Such a unit will increase your concen- main" 


trate sales, add custom grinding and mixing charges ~~ 4 
to your revenue, draw local farmers to your mill— all ~~ Fs 
without much increase in your overhead charges. : Hl s 
Sprout, Waldron builds America’s most complete line 
of Feed Grinders, Mixers, Corn Cutters, Scalpers and = 
other Feed Mill equipment. Without cost or obliga- P=) 
tion we will be glad to give you dependable informa- hail 
tion and recommendations on such equipment you € =< 
might need to profit most from the Fall feeding sea- sed Cee 
son. Your request for information will receive our ie 


most careful attention. J): 


SPROUT, WALDRON & CO., Inc. 


1202 SHERMAN ST. 
MUNCY, PA. 


Complete Engineering and equipment service for 
Flour Mills, Feed Mills and Grain Elevators. 


- THE MONARCH LINE. 


Conveyor Trippers V-Belt Drives Dust Collectors Rice Mill Machinery Crushers 


Sprockets 
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THE END If you were to close your feed store today, how many 
OF THE ROAD of your book accounts could you turn into actual 

cash? Every dealer who is concerned with the future 
of his business should ask himself this question and then proceed to get the 
facts. 


A retail feed establishment in Wisconsin which had been going along well 
for many years was recently forced to the wall. Its book accounts were taken 
over by the local bank which was familiar with the financial standing of the 
members of the community. An accounting revealed that there was $9600 on 
the books. 


The bank officials carefully analyzed each account and discovered that of 
the total, $3600 or more than one-third, was “‘no good’”’ and $3200 was ‘“‘doubt- 
ful’. The balance of $2800 was classed as “‘good but slow’’. In other words, 
less than one-third of the entire amount was considered as convertible into 
cash. More than 37 per cent was figured as a total loss and in excess of 33 per 
cent was chalked down as very doubtful. 


How do your book accounts check with these figures? Take your ledger 
home with you some evening and imagine that you are closing down your 
business. Go over every account and give it individual consideration. Classify 
those which you feel you can never collect as “‘no good’. Then place the doubt- 
ful accounts in another column, and those which you consider collectible in a 
third row of figures. By adding the amounts in each column you will obtain 
valuable facts which you can use in formulating the future policies of your 
business. 


Mishandled credit, even in the most prosperous times, is dangerous. It 
is doubly hazardous during these hectic days when dollars are elusive and sales 
volume is at low ebb. Most dealers go on from month to month, making a 
fair amount of collections and are misled into believing that they are handling 
their book accounts in a satisfactory manner. Many of them, however, do not 
stop to consider that the money is coming from the “‘good but slow’’ accounts, 
while the rotten timber represented by the “‘doubtful’’ and “‘no good”’ groups 
lies unsalvaged and by its dead weight is dragging down the business to inevit- 
able failure. 


Again we suggest that you take a careful inventory of your present book 
accounts, and don’t be too gracious in setting down the actual amounts which 
you feel you could collect if you decided to close down your business tomorrow. 
The results will teil you whether you have been a good credit manager or whether 
you are letting your book accounts get the best of you. 


With the cold facts before you, the next step in order will be to determine 
a corrective policy. The cash basis is an excellent remedy. A restricted credit 
policy whereby all accounts are selected after careful investigation as to financial 
responsibility is another. 


By all means take an inventory of your accounts and stop the leak in the 
dike before it is too late. 
J. BLACKY. 
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ECONOMIZE BY MODERNIZING NOW 


SUCCESS ano MODERNIZATION 
GO HAND IN HAND 


4 a Where you find the most successful milling business there, too, you 
will find modern equipment and methods. 


Today, as never before, one appreciates the need of efficiency and 
economy, which modern equipment assures. 


| And, today you can modernize probably at less cost that you ever 
again will be able to do. GUMP feed mill machinery and supplies are 
, : of the finest, and priced to encourage immediate action. 


Me Let Our Engineering Staff Help Solve Your Problems 


Estab'ished 1872 
442-446 S. Clinton Street 


SIXTIETH ANNIVERSARY YEAR 


Page Sixteen THE FEED BAG—SEPTEMBER, 1932 


f.. 
Le >> 
heres $--~ = = = A SALEM 
= 
| 
A 
Chicago, Illinois 
A 
— 
, 


Quality Merchandise, Smiling Service 
Win Trade for Mills & Roy 


New Jersey Dealers Make Ideal Partners 


HE secret of a congenial and suc- 

i cessful partnership, according to 

Andrew W. Roy and S. Royal 

Mills, who are partners in the 
firm of Mills & Roy Co., Sussex, N. 
J., is the ability to overlook personal 
faults and concentrate on the one big 
job of building the business. 

The prescription must be correct be- 
cause the firm has made steady pro- 
gress and the two partners, who have 
worked together since 1919, still ren- 
der their customers a real “service with 
a smile’. That is no mere sentimen- 
tality. During an inspection of the plant 
several customers were questioned as to 
why they traded with Mills & Roy. The 
answers were all about the same: 
“Honest dealers, good merchandise and 
service with a smile.” 

Active in Association 

Andrew W. Roy, one of the part- 
ners, has just been elected a director 
of the Eastern Federation of Feed Mer- 
chants. For many years he has been 
an active member and a year ago was 
chosen as governor to represent his 
district. His partner, S. Royal Mills, 
is just as enthusiastic a federation boos- 
ter and is usually an active delegate 
at conventions. 

The partnership was formed in July, 
1919, and business has been conducted 
continuously at the present location. In 
addition to feed and grain, they now 
handle coal, cement and builders’ sup- 
plies. 

Beating Old Records 

While other merchants in some sec- 
tions have been complaining about poor 
business these New Jersey dealers have 
been working hard and increasing their 
sales. Last April they beat all their 
previous records in the number of cars 
unloaded. This was so surprising that 
an investigation was made to determine 
the reason for the increased tonnage. 
It was found that they carried about 


the same line of goods as other merch-. 


ants and the plant and equipment of- 
fered nothing unusual. We looked to 
the customers to give us the answer. 

Good merchandise. Every customer 
gave the same statement. Somehow, 
these congenial partners had impressed 
upon their customers that only the fin- 
est quality merchandise could be se- 
cured at their plant and that they would 
stand behind it. They make it a prac- 
tice to investigate personally every com- 
plaint and work on the theory that the 
customer is always right until proved 
otherwise. Such fair dealings have won 
many lasting business friends. 

Honest dealers. It has long been a 
theory that the purchasers of feed, par- 


ticularly the farmers, think that the feed 
merchants drive hard bargains. That 
is not the sentiment among the cus- 
tomers who drive up to buy from Mills 
“They are as honest as the 


& Roy. 


Mills and Roy demonstrate that smile. 


day is long,” said one loquacious buyer. 
“We can always count on fair treat- 
ment when we buy here.” 

Service with a smiie. Business was 
conducted with the smoothness of welli- 
oiled machinery. The two partners 
were in ‘working regimentals’” greet- 


Mills & Roy Plant 


ing each customer as he arrived. There 
was no confusion, no loud bickering. 
There was an attitude of friendliness 
and no service was too great to be 
promptly handled. Royal Mills ducked 
under a shed to pull out some special 
material that a customer desired. An- 
drew Roy hopped into a car that was 
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being unloaded to sort out some feed 

that was needed. And all the while 

there was a patter of friendly ques- 

tions about the family and the farm. 
Take Success Modestly 

When the partners were asked to ex- 
plain the reason for their success they 
answered, 

“We just try to give them good feed 
and good service. Nothing different 
from any other dealer. Perhaps we 
have had some good luck.” 

But that is not the whole answer. 
The genial personality of the partners 
is reflected in every sale and has be- 
come a distinct business asset. 


WISCONSIN 

C. P. Stier & Co. elevator, Gresham, 
was struck by lightning, July 27, and 
destroyed by the fire which followed. 
Loss was estimated at $8,000. 

L. S. Field, Amery, has leased prop- 
erty in Milltown upon which he plans 
to build a new feed store. 

Chris Gregerson, Augusta, has opened 
a new feed store and is operating under 
the name Augusta Flour & Feed Co. 

Clifford A. Osen and Roy H. Osen 
are remodeling the Dousman mill, De- 
Pere, preparatory to opening a modern 
feed plant. The: Osens recently with- 
drew from the Wells-Osen Co. of this 
city. 

C. Hardman has purchased the G. M. 
Baker mill, Benton. 

O. B. Kennedy, LaFarge, has taken 
over the H. J. Freeze feed store and 
is installing new feed grinding and mix- 
ing machinery. 

Van Dam & Dantine Co., Rio Creek, 
is remodeling the grain elevator and 
warehouse which it recently acquired 
and is installing a large outside scale. 

New Richmond Roller Mills Co., 
New Richmond, has acquired the 
Shawano Flour & Feed Co., Shawano. 

Fred M. Koepp, manager, James E. 
Bennett & Co., Milwaukee, made a hole 
in one in golf recently and is kept busy 
acknowledging congratulations from 
his many friends. 

Gould Grain Co., Manitowoc, former- 
ly the Gould Elevator Co., has been 
dissolved, according to reports received. 
The company was incorporated for 
$250,000 and was organized in 1906. 

Burlington Feed Co., Burlington, has 
been incorporated by Water Uebele, Sr., 
Walter Uebele, Jr.. and Ralph Uebele. 

Executives and salesmen of the Wash- 
burn Crosby Co., Inc., Minneapolis, 
were entertained at an outing held at 
the summer home of Louis P. Dauter- 
man, Fond du Lac, August 13 and 14. 
Athletic events featured the gathering. 
Colonel Ashby Miller, Minneapolis, B. 
F. Walschlager, Lloyd Merrill, Harold 
Burgess and_C. B. Lott, all of Chicago, 
were among the guests present. 
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St. Lawrence Feed Men 
Elect New Officers 


Frank Morrison, popular feed merch- 
ant from Rensselaer Falls, N. Y., was 
elected president of the St. Lawrence 
County Feed & Coal Merchants asso- 
ciation at a meeting held at Potsdam, 
N. Y., August 11. His associate offi- 
cers for the new year are: Vice presi- 
dent, A. Sill, Massena; secretary, Fred 
M. McIntyre, Potsdam; treasurer, C. C. 
Forrester, Ogdensburg; delegate at 
large, W. B. Simmonds, Gouvnerneur. 

Mr. McIntyre, who seems to find 
time to serve as an officer in many 
trade and civic organizations, reports 
that the dealers discussed the business 
outlook for the fall and winter and. pre- 
dicated substantial gains which would 


increase as the weather becomes colder. 

A protest was made against the im- 
portation of cattle from Canada into 
the border states. Instances were cited 
where New York state institutions had 
purchased imported cattle instead of 
buying cattle from within the state. It 
is understood that rigid restrictions 
may ‘be placed on the importation of 
the cattle which will aid in the sale of 
New York state animals. 


WILLIAM MOLL, manager, feed 
department, Riebs Co., Milwaukee, 
spent the Labor day holidays visiting 
with relatives at Hurley, Wis. 


LOUIS RHEIN, Rhein Feed Co., 
O’Fallon, Ill., died August 18, follow- 
ing a lingering illness. He was 49 
years old. 


You 
SERVICE WORK 


HO, in your community, iscooperating in the various 
forms of service work? The 4-H Club for example— 
who is sponsoring it, who is backing up the work? 


When times are prosperous and your days are filled with 
busy hours, it may be a hardship to give a helping hand. 
Yet the time you spend in service work just as surely helps 
you as it benefits a worthy cause. 


Make no mistake about it—NOW is the time to build good 
will—for yourself and your business-—by promoting ser- 
vice work in your community. The Wayne Educational 
Staff, composed of nationally known agricultural authori- 


ties, will help you. 


They will gladly give you information 


that you may need on feeding practice—on care and hous- 
ing of animals—on gains and records—marketing knowl- 
edge—club organization—and all phases of service work. 


Tell us what work of this kind is being carried on in your 


community now 


and let us tell you a few of the things 


other communities are doing. Bea Jeader in this impor- 
tant work and your earnest cooperation will win, as a 
natural course, more business for your store! 


ALLIED MILLS, 


Executive Offices: Chicago 


Wayne Feeds— Wayne Service 


Inc. 
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Southern|Mixed Feed Men 
To Meet at Memphis 


Feed men who bemoan their inability 
to break into the prize winning fold 
will have a great day at the golf tour- 
nament which is to be held in con- 
nection with the Southern Mixed Feed 
Manufacturers association convention at 
the Peabody hotel, Memphis, Tenn., Oc- 
tober 11 and 12. 


J. P. MacNicol, secretary of the as- 
sociation, announces that the business 
sessions will be conducted on the order 
of a conference. There are to be no 
set speeches, he reports, but a construc- 
tive discussion on several trade prob- 
lems is planned. The golf tournament 
will be held on the afternoon of the 
last day of the convention. 


“Sharpshooters will be out of luck 
this year,” Mr. MacNicol says. “The 
high score players will get the prizes 
in this up-side-down tourney. You fel- 
lows who have never won—here’s your 
chance, for this is a duffer tourney, 
sure enough.” 

Further details of the convention will 
be announced in the October issue of 
The Feed Bag. 


INSTALL NEW EQUIPMENT 


Sprout Waldron & Co., Inc., Muncy, 
Pa., reports that a more cheerful note 
in business is evidenced by recent pur- 
chases of equipment by dealers in many 
sections of the country. Miller & Bush- 
ong, Rohrerstown, Pa., have installed 
« two-ton Monarch vertical mixer with 
a molasses attachment; Hershey Bros., 
Reinholds, Pa., have purchased a new 
Monarch receiving separator; Sheboy- 
gan Falls Cooperative association, She- 
boygan Falls, Wis., has installed a one- 
ton Monarch vertical mixer; Nuttle 
Milling Co., Denton, Md., and P. M. 
Brooks, Chesterton, Md.,  receutly 
bought corn cutting and grading out- 
fits; George S. Bleistein, Sr., Myers- 
town, has added a mixer, loader and 
sacker, and Myers Bros., Watsontown, 
Pa., have installed a_ self-generating 
electric power plant. 


ALLIED MILLS GAINS 


Allied Mills, Inc., Chicago, reported 
a larger net profit for the fiscal year 
ending June 30, 1932, than in the pre- 
ceding year. This year’s net income 
was $209,493, equivalent to 22 cents a 
share on 948,931 shares outstanding, as 
compared with $22,247 or 2 cents a 
share on 933,740 shares in the previous 
fiscal year. H. J. Buist was chosen 
secretary and assistant treasurer of the 
company at a meeting of the board of 
directors held recently. He succeeds 
H. D. Egly. Other officers reelected 
were H. G. Atwood, chairman; D. W. 
McMillen, president; G. M. Moffett and 
J. B. DeHaven, vice presidents, and 
J. F. Kline, treasurer and assistant sec- 
retary. 


Federation Forms 


Special 


Group 


To Fight Business 
Interference 


O combat the spread of depart- 
ments and bureaus of govern- 
ment which operate in compe- 
tition with private business the East- 
ern Federation has formed an associate 
membership organization known as the 
Eastern Federation of Business Men. 
‘The first name on the charter member- 
ship roster is Charles Campbell, Pots- 
dam, N. Y., attorney for the federation. 
For the past four years the feed mer- 
chants have been conducting a contin- 
uous opposition to the federal farm 
board and other departments of both 
state and federal governments which 
have strayed from duties for which they 
were created and used their powers to 
aid in the promotion of some business 
project. President Fred M. McIntyre, 
Potsdam, N. Y., who led the fight, de- 
clares that such activities are unlaw- 
ful. He has appeared at hearings in 
Washington and at the state capitols 
in opposition to the activities which 
interfere with private industry or set up 
the government in direct or indirect 
competition to it. 
Fred McIntyre’s Idea 
It has been almost a lone fight in 
the East. With a limited membership 
and inadequate funds it has been a dif- 
ficult task to convince the politically- 
minded office holders that the opposi- 
tion was serious. It was then that 
President McIntyre conceived the idea 
of the federation of business men, with 
membership open to all qualified voters 
engaged in a legitimate business or 
profession. Even the women may join. 
The members of the feed federation 
are recruiting the members in each sec- 
tion of the East under the direction 
of the board or governors and direc- 
tors. The membership fee is only $1.00 
and an effort is being made to enroll 
several thousand members before the 
fall elections. 


Feed Federation Subsidiary 
“We have tried to express our pro- 
tests before the various departments 
and committees without much success,” 
said Mr. McIntyre. “Now we are go- 
ing to tell them with ballots. In every 
section where an offending office-holder 
is seeking reelection we shall broad- 
cast the facts regarding his activities. 
This is not a fight for feed men alone 
but one that affects every man and 
woman engaged in business. We have 
asked them to join with us in a united 
protest against the abuses that menace 

the security of private business.” 


It was at first intended to form a 
separate organization but the directors 
of the feed federation believed the work 
could be done more efficiently and with 
less cost as an associate membership 


to the present federation. Attorney 
Campbell rolled up his sleeves and 
drafted the changes in the by-laws 


which were adopted at the summer con- 
vention. 
Commodity Council Planned 

While the new organization is under 
the control of the feed federation it is 
to be governed by a commodity coun- 
cil with one representative from each 
line of business or profession that shall 
have a_ substantial membership. The 
council will meet during the annual ses- 
sion of the feed federation and be sub- 
ject to call by the president of the feed 
federation. The purposes cf the busi- 
ness unit, as set forth in the by-laws, 


Fred M. McIntyre 


is to enlist business men in a movement 
for civic improvement, economy in 
business and government. 

The period of charter membership 
will end February 21, 1933 and there- 
after applications for membership will be 
subject to approval of the commodity 
council. A folder describing the new 
organization has been mailed to all feed 
merchants in the eastern territory and 
will be sent on request to any who 
are interested. 


Strong Heads New Federation 
Advisory Committee 


EORGE STRONG, Conklin & 

Strong, Warwick, N. Y., first 

president of the Eastern Feder- 
ation of Feed Merchants, is to head 
the new advisory committee which will 
include all past officers of the organiza- 
tion. The council will confer with the 
executive committee and the board of 
directors on matters of importance and 
will assist the board of governors in 
an advisory capacity. 

Only three members are now eligible 
for membership in the council. George 
Strong, who served several years as 
first president; Reeve Harden, Ham- 
burg, N. J., who succeeded him, and 
W. Sanford Van Derzee, Albany, N. 


Y., who preceded Fred McIntyre as 
president. 
It has been hinted that the name 


of the “Three Musketeers” will cling 
to the committee until another member 
retires from office and joins them. The 
first meeting will be held at Syracuse 
during the winter convention when the 
three former presidents will swap stories 
about the early struggles on behalf of 
the, feed trade. 

Mr. Strong took the helm when the 
organization was first formed and was 
successful in securing uniform trade 
practices that have saved thousands of 
dollars to the members. He recalls 
with much pleasure that the days of 
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broken contracts have virtually disap- 
peared and that the unsavory trade 
practices against which he led the fight 
have never returned. 

During the administration of Reeve 
Harden studies of the cost of handling 
teed were made and several economies 
were agreed upon. One reform that 
received instant recognition was the 
recommendation that a charge be made 
on all bags with refunds for bags re- 
turned in good condition. Mr. Harden 
was instrumental in cementing a firm 
friendship between the manufacturers, 
wholesalers and retailers which has en- 
dured without interruption. He always 
maintained that “we have to work to- 
gether so why not lay all of our cards 
on the table and do it pleasantly and 
profitably.” His genial nature and hon- 
est disposition won for him a wide rep- 
utation as an arbitrator of disputes and 
he was frequently called upon to sit as 
judge in trade parleys. 

W. Sanford Van Derzee took up the 
reins of office at a time that was full 
of trouble for the retail merchants. So- 
called cooperatives had developed a ser- 
ious competitive feature for the estab- 
ished dealers. It was believed that the 
state and federal government were giv- 
ing discriminatory aid to some of these 
organizations and a battle royal de- 
veloped which was handled in a mas- 
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terful fashion by the new president. 
During his term Frank C. Jones, sec- 
retary since the federation was orga- 
nized, died suddenly throwing upon Mr. 
Van Derzée the tremendous task of 
carrying on the secretarial work. Al- 
though he often desired to retire and 
drop the worries of his office, Mr. Van 
Derzee carried on until he had complet- 
ed the program he had undertaken. He 
was succeeded by Fred M. McIntyre, 
the present incumbent. 

It would be interesting to sit in on the 
first meeting of the council but notice 
has been served that the dignity of the 
comniittee will not permit intruders and 
all sessions will be strictly private, only 
those qualified by retirement from of- 
fice being eligible to attend. 


A. J. HAZLE, JR., secretary of the 
B. FF. Gump Co., Chicago, recently re- 
turned from a three weeks’ business 
trip through eastern United States and 
Canada. 


The prices of eggs are so low, com- 
plains a farmer to his feed dealer, that 
his hens blush instead of cackling when 
they lay one. 


FREE CONSCIENCE 
Farmer: “No, I wouldn’t think of 
chargin’ ye fer the cider. That'd be 
hootleggin’ and praise the Lord, I ain’t 
come to that. The peck o’ potatoes 
will be $5.00.” 


Eastern Federation Selects 
Syracuse for Convention 


HE Eastern feed merchants have 

again selected Syracuse, N. Y., 

"as the scene of their winter busi- 
ness conference and convention. The 
meetings will be held on February 21 
and 22 with preliminary sessions for 
the officers and governors on the 20th. 

With the anticipated revival of busi- 
ness it is expected that a record-break- 
ing crowd will turn out for the conven- 
tion. Already the program is being 
prepared and business leaders from sev- 
eral sections of the East have been in- 
vited to attend and speak or lead dis- 
cussions. A theme song has been writ- 
ten called “Hello Prosperity, Goodbye 
Gloom”, which will be the key-note of 
the meetings. 

“We are going to drop the ‘Depres- 
sion Blues’, and start singing ‘Happy 
Days Are Here Again’,” according to 
Secretary W. A. Stannard, Albany, N. 
Y. “From every part of the East I 
have received optimistic reports. It is 
evident that the merchants feel that the 
troubles are behind them, and _ better 
business is ahead. The convention pro- 
gram will be arranged te help speed 
the recovery.” 

Headquarters will be the Hotel Onon- 
daga, which has scaled their room rates 
down even lower than last year. The 


Should Read It 


color, for 
$3.50 for 


f. o. b. Milwaukee. 


receive any issue. 


210 E. Michigan Street 


When Thousands More 


é Help spread the message with 
reprints from THE FEED BAG. You 
can buy them of any article, one page 
printed on one side of the paper, one 


500 copies 
4.50 for 1,000 copies 
7.50 for 2,000 copies 

16.50 for 5,000 copies 


Order within two weeks of date you 


11,100 reprints from the August 
issue were shipped on orders from readers 
last month. We will be pleased to serve you. 


Che feed Bag 


Milwaukee, Wis. 


close to stores, offices and railroad stations. 


HOTE 


entire mezzanine floor will be used, with 
the principal meetings scheduled for the 
main ballroom. 

The newly formed Eastern Federa- 
tion of Business Men will be represent- 
ed at the convention for the first time. 
Several other trade associations will 
also be invited to send representatives 
to the convention. It is expected that 
the convention will be the most enthu- 
siastic held in recent years. 


ECKLES COAL & SUPPLY CO., 
Plymouth, Mich., changed its bus:ness 
to a cash basis, September 1. 


WIRT WALKER, vice president and 
general manager, Arcady Farms Mill- 
ing Co., Chicago, is making a ten days’ 
tour of the Eastern and New England 
states. During his sojourn he will visit 
with his parents at Stockbridge Mass., 
for several days and on his return will 
be accompanied by his son, Wirt, Jr. 


MANUFACTURERS TO MEET 

American Feed Manufacturers asso- 
ciation will hold an executive committee 
meeting at the Union League club, Chi- 
cago, September 19. Credit and other 
important trade topics will be = dis- 
cussed. 


NS: 


1700 ROOMS 
1700 BATHS 
FROM $3. 
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HOME OF THE COLLEGE INN 
CHICAGO'S BRIGHTEST SPOT 
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Chicago's most interesting notel offers you ( 
unequalled luxury at low rates. In the heat © 
of Chicagos Rialto with its brilliant night life- 
UNEQUALLED 
CONVENIENT 
LOCATION 
and 
YOU CAN DRIVE 
YOUR CAR 
RIGHT INTO 
HOTEL SHERMAN 
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Beware of Racketeers—Investigate 
Before You Invest 


Dealers Get Stung on Flashlight Scheme 


RACTICALLY every feed dealer 

has at one time or another fallen 

for racketeering schemes present- 
ed by smooth-talking salesmen who 
prey about the countryside and annu- 
ally fleece the public of millions of dol- 
lars. Such losses, in most cases, can 
be avoided if the business man will take 
the trouble to investigate before he in- 
vests. 

Reports have recently reached the of- 
fices of The Feed Bag from readers 
who were the victims of a flashlight 
premium scheme which cost them $90.00 
cach before they were aware of their 
mistake. 

Salesman Talks Fast 

As explained by those who were 
“taken in” on the deal, a salesman called 
at their offices and proceeded to paint 
bright pictures of a wonderful propo- 
sition which would make sales and pro- 
fits leap to unparalleled heights and jam 
the doorways with customers. He rep- 
resented himself as field man for a cer- 
tain battery distributing concern and 
told the dealers that he was mainly in- 
terested in helping them develop more 
sales and at the same time advertise 
and increase the demand for his com- 
pany’s brand of batteries. 

The feed men were led to believe, 
they claimed, that flashlights were to 
be furnished free to them by the bat- 
tery company. The only cost, the sales- 
man was reported to have explained, 
would be a down payment of $20.00 
to cover the expense of preparing ad- 
vertising literature and coupons to be 
distributed by the dealers to their cus- 
tomers. 

Each coupon, the sales representative 
further explained, was to be given by 
the dealer to the patron, the number 
to be distributed depending on the 
amount of the purchase. When the 
customer obtained the required number 
of coupons, or votes as they were called 
in this case, he could bring them to 
the dealer and obtain his free flashlight, 
it was understood. 

The dealers who “fell” for the pro- 
position paid $20.00 to the salesman to 
cover his commission and the cost of 
the advertising literature and coupons. 
The sum of $70.00, it was understood, 
was to be paid later on open account 
on receipt of the flashlights. 

Failed to Read Contract 

A few days after the salesman de- 
parted a large package was delivered 
to the office of the dealer bearing a C. 
O. D. mark. Assuming that the pack- 
age contained the flashlights, most of 
the dealers victimized paid the C. O. 
D. charges although the salesman as- 
sured them that they were to be granted 


against racketeering schemes. 


T 


ed, get in touch with us. 


of the proposition to The Feed Bag 
our readers. 
investigate before investing. 


Consult The Feed Bag 


HE Feed Bag stands ready at all times to protect its readers 
If you are approached by any pro- 
moter on a proposition with which you are not thoroughly acquaint- 
We will thoroughly investigate the proposition 
and report our findings promptly back to you. If you have fallen a victim 
to any kind of scheme or learn of a fellow business man who has been 
gypped, be sure to send a description of the promoter and an explanation 


When in doubt, get in 


and a warning will be broadcast td 
touch with us. It will pay you to 


the privilege of paying on open account. 

Upon opening the shipment, the feed 
men discovered that it contained only 
the advertising literature and coupons 
which they were told were paid up with 
the original deposit of $20.00. Then, 
most of the dealers scrutinized the con- 
tract which they had signed and were 
greeted with an entirely different story 
than that which was so glibly expound- 
ed by the salesman. 

The terms of the contract, which 
the sales representative kept well in the 
background during his high pressure 
talk, did specify that the $20.00 deposit 
and the subsequent C. O. D. charge of 
$70.00 was for the printed literature 
only. It further revealed that the cus- 
tomers receiving the coupons from the 
dealer were obliged to send them to the 
battery distributing company direct 
with 80 cents in cash for eight batter- 
ies, before they could obtain the free 
flashlight. 

Charge Misrepresentation 

The salesman, the dealers contend, 
made no mention of the 80 cents to 
cover the cost of batteries in his sales 
talk. Too late, they realized their mis- 
take, and a large majority of those who 
fell for the scheme are not going to 
take the trouble of distributing the cou- 
pons. They are bidding good bye to 
$90.00 in cold cash. 

While soliciting one of the dealers 
the salesman saw a copy of a _ well 
known business magazine lying on the 
desk. He immediately proceeded to tell 
the feed man that he had worked on 
the editorial staff of the magazine to 
gain his confidence and further bragged 
that he had abandoned the work be- 
cause he felt that he could make more 
money in his present connection. 

The dealer wrote to the owners of 
the magazine after he learned that he 
had been gypped and was informed that 
no person having the name given hy 
the salesman had ever been employed 
by them. The whole affair, the feed 
men contend, was a case of misrepre- 
sentation and fraud. Those who were 


THE FEED BAG—SEPTEMBER, 1932 


ensnared attributed their fall to that 
fact that they did not read the contract 
before signing it. 

Other dealers should profit by the 
sad experience of the flashlight racket 
victims. If premiums are thought to 
be a desirable means of increasing sales, 
there are any number of reliable whole- 
sale houses which will gladly quote rea- 
sonable prices on suitable merchandise. 
Local printers can supply the neces- 
sary literature at a reasonable cost. The 
dealer can present the premiums per- 
sonally and request his customers to 
come to the store to get them. 

Don’t Be a Sucker 

It is a well-known fact that sucker 
lists are furnished to racketeering rings 
and gyp artists. If a man once falls 
for a scheme he is made the target 
of hundreds of other rackets and must 
constantly be on his guard. 

Racketeering will thrive as long as 
there are gullible business men and 
individuals to contribute toward its 
vast toll. Don’t let the gyp artist get 
you. Read every contract carefully be- 
fore you sign your name to it. Consult 
The Feed Bag if you are in doubt about 
a proposition and we will do our utmost 
to get the true facts for you. Decide 
forever that you will always investigate 
thoroughly before you invest in any 
business building scheme. That’s the 
best insurance against losses and a sure 
way to stay off the sucker list. 


ART STERR, Knowles Produce & 
Trading Co., Knowles, Wis., spent part 
of August on a vacation trip to the 
Black Hills. “This is the land of plen- 
ty,” he wrote Carl Houlton, LaBudde 
Feed & Grain Co., Milwaukee, from 
Lemmon, S. Dak., August 3. “Today’s 
market here—oats 5 cents, rye 9 cents, 
barley 10 cents, wheat 28 cents.” 


QUISENBERRY FEED Mfg. Co. 
has discontinued operations in its Buf- 
falo, N. Y., plant and will continue to 
handle its business out of Kansas City. 


Page Twenty-one 


vy 
i 
; 
, 
j 
4 
{ 
Py 
4 


Bovee’s Merchandising Plans Built 
Successful Feed Business 


Convinces Customers With Demonstrations 


HEN C. W. Bovee, Alma, 

Mich., founded his feed store 

three years ago in a town of 

8,000 population in which there were 

already several established plants he de- 

cided that an aggressive merchandising 

program was the basic essential for suc- 
cess. 

He maintained that a certain amount 
of undeveloped business lay dormant in 
the community and could be brought to 
profitable life if he cultivated it proper- 
ly. Hardly had the ink dried on his 
opening announcements, when Mr. Bo- 
vee went into action with an aggres- 
sive selling campaign. 

Three years have passed and the Bo- 
vee feed store has attained success. The 
merchandising program brought home 
the bacon. 

Demonstrates His Feeds 

First, Mr. Bovee recognized the im- 
portance of actual demonstration in sell- 
ing feed. He realized that telling a cus- 
tomer that a certain type of feed was 
good was only expressing so many un- 
convincing words. To try to convince 
him by showing him. the feeds was 
equally futile, as he could only exhibit 
drab looking, meaningless grain. The 
solution was to demonstrate the pro- 
duct in actual use. In this way the 
feed would assume meaning and “life”, 
the customer could see its effectiveness 
then and there, and the demonstration 
would help him visualize the desirabil- 
ity of the feed for his own needs. 

Mr. Bovee installed a six-bin poultry 
feeder in his store. In each bin he 
placed a different type of feed, each 
conforming to different feeding needs. 
When the customer desired to make a 
purchase he watched the action of the 
feed upon the poultry in the feeder and 
from these results decided upon the 
kind of feed that he needed. Mr. Bo- 
vee also installed feeders for hogs, pup- 
pies and pigeons, with the same effec- 
tiveness. 

Dresses up Windows 

Second, Mr. Bovee decided that a store 
window was more than a store win- 
dow; it was a business getter! At regular 
intervals he arranged constructive, at- 
tention-impelling displays in his win- 
dow. However, these were not intend- 
ed to be merely attractive; they were 
designed to demonstrate some practical 
phase of feeds to the observer. Upon 
one occasion the display consisted of a 
healthy, four-legged chicken eating con- 
tentedly of his feed for the edification 
of window-onlookers. This display per- 
formed the double function of “attract- 
ing” people to the window because of 
its peculiarity, and of “demonstrating” 


the health and growth power of the 
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feed. At other times these displays con- 
sisted of hogs or pigeons of unusually 
superior health and appearance. 
“Action and demonstration of the use 
of your product are two essentials in 
window display,” Mr. Bovee explains. 
“Regardless of how attractive it is, the 
display is meaningless unless it conveys 
some practical feature of your product.” 


C. W. Bovee 


Third, Mr. Bovee interpreied the feed 
business to be more of a “profession” 
than mere store-keeping. During his 
spare time he studied agricultural chem- 
istry and animal nutrition, and soon 
became expert in feed problems of all 
identities. He particularly  be- 
come outstanding specialist in 
chicken culling. His reputation as coun- 
selor on feeds has won for Mr. Bovee 
the respect and confidence of his cus- 
tomers, and is a significant factor in 
his growing trade. 

“TI think it is very important for each 
feed store owner to be a technician in 
his line,’ Mr. Bovee said. “In most 
cases the customer is ignorant as to 
the kind of feed he needs, and he relies 
upon the dealer to advise him. There 
is no easier way to achieve the con- 
fidence of your customer than to prove 
to him your thorough knowledge of 
your trade in general and his needs in 
particular.” 

Fourth, this enterprising feed dealer 
recognized the truth of the adage: “If 
you can’t bring the horse to the trough, 
bring the trough to the horse.” He 
decided that he could substantially in- 
crease his business by carrying it to 
the customer. Mr. Bovee makes regular 
deliveries twice each week when he 
may both deliver and solicit orders for 
feed, especially in the outlying sections. 
He has discovered that this enables him 
to develop a personal relationship with 
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his customers, and oftentimes secures 
additional orders. 

Commenting upon the effect of the 
present depression on the feed business, 
Mr. Bovee reports that the general eco- 
nomic decline has only increased his 
business. 

“Many people have entered cattle and 
poultry farming so as to eke out a liv- 
ing during this depression,” he said. 
“This is especially true of city people 
who have taken to raising chickens and 
cattle so as to secure actual subsist- 
ence, after discovering that they were 
unable to make any headway in the 
city. This has increased the volume 
of feed used and has become a boon 
to my business.” 


MICHIGAN 

Vita Milling Corp., Detroit, has dis- 
mantled its plant and moved to the 
property known as the flax seed mill 
to continue the manufacturing of com- 
mercial feeds, flour and breakfast cer- 
eals. 

Fred Weiss has opened a new feed 
store in Lincoln park, Detroit. He for- 
merly operated an establishment on 
Fort street. 

Frank Farley, Breedsville, has taken 
over the feed business recently con- 
ducted by Emmett Stanley. 

Dan Willis has taken over the feed 
department of Belden & Co., Eaton 
Rapids, and will operate it under his 
name. 

H. W. Peavy and C. A. Peavy, 
Howell, have purchased the Oak Grove 
elevator and expect to open a feed busi- 
ness within the next 15 days. 

W. E. Laur & Son, Midland, have 
built a warehouse on the site of their 
elevator which was recently destroyed 
by fire. New machinery has been in- 
stalled. 

Darius Buell’s warehouse, Elmira, was 
recently destroyed by fire. 

Lynn S. Johnson, Plainwell, will 
build a warehouse on the site of his 
feed mill which burned last June. A 
new feed mixer will be installed. 


A. C. RAMBERG, Baldwin, Wis., 
has purchased the Wisconsin Milling 
Co. grain elevator, Elk Mound, Wis., 
and is constructing a new addition to 
the building. He will install modern 
grinding and mixing equipment and wili 
carry a complete line of feeds, seeds, 
hay and coal. 


FARMERS’ WHOLESALE Feed 
Co., Minneapolis, has opened a new 
flour and feed store at LaFarge, Wis. 
C. F. Major is manager. 


MINNESOTA FEED CO., Minne- 
apolis, has reopened its plant. H. J. 
Bergman, formerly head of the Imperial 
Meal Co., is in charge. 
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Lem Jones Discovers Why It 


Pays 


To Attend Conventions 


Competitor Wins His Prize Accounts 


HE glint of a newly simonized 

automobile attracted the atten- 

tion of Lem Jones, Hickory 
Grove feed dealer, from his perusal of 
the morning mail. Waving a cheerful 
good morning, the driver swung his 
machine onto the main highway leading 
to the big city. 

“Gosh Old Hemlock,’ commented 
Lem, “Wonder where Joe Butler’s 
headed for this mornin’? He’s all 
slicked up like a new bridegroom. With 
business as tough as it is, he ought 
to be tendin’ to his feed store instead 
of runnin’ off and puttin’ on the 
ritz.”” 

Mickey Gives a Tip 

betcha I know where _ he’s 
goin’,” spoke Mickey, the office boy, 
suppressing a deep yawn and mopping 
the perspiration from his forehead. “I 
was looking through some mail yes- 
terday and it says that there was a big 
convention at Milwaukee with lots of 
speakers and a merchandising school 
and everything.” 

“Rot,” exploded Lem Jones, consider- 
ably irked by the lack of response in 
the morning mail to the monthly state- 
ments he had sent out on old book 
accounts several days previous. Con- 
ventions are just a waste of time. Feed 
dealers ought to keep their nose to the 
grindstone instead of spending their 
money without getting any good out 
of it and leaving their wives at home 
for all those chorus girls in the big 
town. And besides, Mickey, you’ve got 
enough to do around here without read- 
ing good for nothing circulars and 
magazines during working hours.” 

The office boy, crestfallen at the re- 
buke from his master, strolled slowly 
into the rear of the warehouse toting 
a decrepit broom. 

Not a Sale in Sight 

Lem Jones turned again to his morn- 
ing mail, his face as long as the main 
street in a straggling country town. 
Hot rays of a summer sun pierced the 
office windows and made the interior 
as scorching as a bake oven. Not a 
customer was in sight, nor did the tor- 
rid horizon, lulled into a stupor by 
the heat, give promise of yielding a 


| | 


solitary purchaser. Even the huge 
grinder in the mill which usually 
hummed an _ industrious song, was 


strangely silent and the warehouse man 
busied himself cleaning up odds and 
ends about the machinery. 

Lem Jones spent the interim of the 
next few days perspiring freely and ex- 
pounding with lashing adjectives on the 
terrible conditions of business. On the 
fourth day, in desperation he reached for 
the telephone and signalled the opera- 


By Emil J. Blacky 


tor for one of his best customers who 
operated a large poultry farm on the 
outer fringe of his territory. 

“Good morning, Bill,” greeted Jones, 
forcing a cheery note into his voice. 
“You must be pretty low on that last 
order of poultry mash you got from 


EM JONES of Hickory 

Grove is a practical dealer. 

He profits by his experi- 
ences which are similar to those 
encountered by many who are 
endeavoring to make an honest 
living in the feed business. Fol- 
low his adventures in future is- 
sues of The Feed Bag. They'll 
be entertaining and helpful. 


me last month. How about stocking 
up with a little more?” 

“Sorry, Jones,’ sounded Bill’s voice 
on the other end of the wire. “Joe 
Butler was out here yesterday and gave 
me some new ideas which I believe 
are going to help me make more 
money. So I bought a couple of tons 
of his mash. Call me again next 
month and I might have something 
for you.” 

“All right, Bill,’ conceded the Hick- 
ory Grove dealer, as he clamped down 
the receiver. Then he disrupted the air 
with several superlatives whieh reduced 
Joe Butler to the lowest form of being 
cn earth. 

When his temper had subsided suf- 
ficiently, Jones reached for the tele- 
phone again and called the number of 
his favorite dairy farm customer, lo- 
cated only a short jaunt from Biil’s 
poultry farm. 

“ello, Henry,” he greeted. “This is 
Lem Jones. I’ve got a couple of tons 
of that dairy feed left which I can offer 
you. at a good price.” 

“Too bad you didn’t call me sooner,” 
replied the farmer. “I got an advertis- 
ing circular from Joe Butler on a new 
formula which he’s offering and I tele- 
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phoned in an order this morning. I 
thought I'd try it. Sounds mighty good 
to me.” 

“By all the blue blazes,” shouted 
Lem Jones, after he had hung up the 
receiver. “How does Butler get that 
way? Taking all my good customers 
away, is he? Where on earth did he 
get all those new fangled ideas? Never 
bothered me much before. Well, Ill 
show him.” 

“T’ betcha I know where he got 
‘em,” meekly suggested Mickey com- 
manding enough courage to venture 
from the warehouse into the stormy 
atmosphere of the office. “Joe Butler 
went to the convention and I'll bet he 
learned a lot of things down in the big 
town from that school and them speak- 
ers which he’s using now.” 


Jones Wakes Up 

“Diidn’t I tell you to stay out of 
here,” shouted the irate dealer. “I ain’t 
paying you to give advice. Get back 
in that warehouse and gather up those 
empty sacks.” 

Mickey retreated as Lem Jones sank 
into his chair and subsided into deep 
meditation. He remained as silent as 
a sphinx throughout the entire day, and 
tossed nervously on his bed until deep 
into the night. 

Weary but determined he took his 
accustomed post at the office desk next 
morning. 

“Mickey,” he suddenly said. ‘Get the 
address of that feed association, and 
write for a membership blank. I’m 
going to join. And you'd better save 
up your pennies to buy a new suit, 
’cause you and I are goiny to the con- 
vention next year. I'll be damned if 
Joe Butler can steal a march on me.” 

Spot, the warehouse cat, who was ac- 
customed to dodging a _ swift kick, 
blinked in a puzzled manner as Mickey 
patted her head gently and said: “The 
boss isn’t such a bad guy after all, is 
he Spot?” And Spot purred a reply 
in the affirmative as if she had known 
it all the while. 


LYNN S. JOHNSON, Plainwell, 
Mich., whose feed mill was recently 


destroyed by fire which also demolished 
the flour mill of the Easley Milling Co., 
will rebuild his plant and install new 
machinery. The Easley company has 
arranged to have its flour manufac- 
tured by other mills and will continue 
to carry on its business. 


P. H. HARSHA MILLING CO., 
Portsmouth, has taken over the grain, 
flour and feed business formerly oper- 
ated by J. W. Harsha, Seaman. 
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<a} ‘‘All your needs in grain and feeds’’ fe 


Sunset Feed & Grain Co., Inc. 


CHAMBER OF COMMERCE BRANCH OFFICE 
BUFFALO, N. Y. MIDDLETOWN, N. Y. 


FEED JOBBERS 


Also Representing: 


J. C. HUBINGER BROS. CO., Keokuk, Ta. 
VANDERSLICE-LYNDS CO., Kansas City, Mo................... Milo and Kattit 
CREAMERY Co., Dried Buttermilk 
HN F. & COMPANY, Blackstrap Molasses 
OYSTER SHELL. PRODUCTS CO., Philadelphia, Pa................ Oyster Shells 
THREE MINUTE CEREALS CO., Cedar Oatfeed 


Queen Wheat Feed 
Cherokee Middlings 
Mid-Dog Middlings 


= -- Your trade will appreciate 
these quality feeds, and in- 
crease your volume of busi- 
ness which means increased 
number of customers and 
larger profits .. These quality 
feeds are manufactured in our 
own mills. 


— WHEAT 
MIXED FEED _ 


=Wheat Low Grade Flour, Red Dog, * 
Middlings. Bran, Screenings 
not exceeding mill run me 


ST. PAUL, MINN. _— 


> Office 315 Corn Exchange 
MINNEAPOLLI 


CAPITAL FLOUR MILLS, Inc. 


MINNEAPOLIS, MINN. 
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2 NEW SUPERIOR DIAMOND 
Grinding Plates 


have been perfected in our 
plant — the latest develop- 
ment in plate makeup. 


We guarantee these p!ates 
to last longer, grind faster 
and cooler, give better satis- 
faction all around than any 
similar p!ates now offered. 


A set of these plates will 
be shipped on thirty days 
trial — you to be the sole 
judge of their performance. 

If they fail to give satis- 
faction we agree to take them 
back and pay shipping costs 
both ways. Get our new and 
lower Price List today. 


Diamond Huller Co. 
WINONA, MINN., U.S.A. 


Builders of the Diamond 
Ball-Bearing Attrition Mills 
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IOWA 


W. S. Brown, formerly of Des 
Moines, has become associated with his 
brother, C. H. Brown, in the Dakota 
City Milling Co., Humboldt. 

J. H. Knight, Albia, who has been 
manager of the Albia Roller Mills for 
the past 22 years, has purchased the 
plant and business and will operate 
under his own name. 

R. B. Lacey, Storm Lake, has taken 
over the management of the Hunting 
Elevator Co., Everly. 

Doud Milling Co., Manning, has re- 
newed its incorporation for 20 years. 
Capital stock is $25,000. 

Buffalo Center feed and grist mill, 
Buffalo Center, was destroyed by fire 
August 2 with an estimated loss of 
$14,000. 

Homer Anderson, son of Fred An- 
derson, has taken over his father’s 
grain, feed and coal business at Algona 
and formed a partnership with P. R. 
Irons. They will operate under the 
name, Anderson Grain & Coal Co. 

C. M. Kneeland has purchased the 
property and business of the Farmers 
Cooperative Society, Clermont, and will 
operate under his own name. 

Galen Mellinger has sold a half in- 
terest in the Nashua feed mill, Nashua, 
tc E. E. Simpson. 


FRED M. SPROUT, president, 
Sprout, Waldron & Co., Muncy, Pa., 
died at his home August 8 after a long 
illness. He was 66 years old and was 
a member of the Pennsylvania state 
senate at the time of his death. 


NICOLLET 
“HOTEL. 


at the Gateway 
MINNEAPOLIW 


When in MINNEAPOLIS 
why not gratify that long felt 
want of an atmosphere of 
_ friendliness, comfort and re- 
laxation by staying at the 
NEW NICOLLET. 


Six hundred rooms complete 
in every detail at exception- 
ally reasonable rates. 
ful beds. 


Moderately priced Restau- 
e fant and Coffee Shop. 

Three blocks from both 

depots. 


Tourist Bureau 4 
posite. 


CAPITAL 

= 

] HOME OF WCCO STUDIOS 
| | | 
| 
| 
| | 
« 
| 
Rapid Cut | [ 
| | //, | | 
lirectly op- 
Medium XX j W. B. CLARK. Manager. 


Wisconsin Millers Hold 
Meeting at Oshkosh 


Meeting with the intention of dis- 
banding, members of the Wisconsin 
Millers association assembled at the 
Raulf hotel, Oshkosh, August 25 and 
26 and after an enthusiastic discussion, 
elected new officers and decided to carry 
on and to hold regular conventions 
every summer. 

E. M. Schneider, H. P. Schmidt Mill- 
ing Co., Oshkosh, was chosen president, 
and Herman Pagel, Pagel Milling Co., 
Stevens Point, was named vice presi- 
dent. S. C. Northrop, Globe Milling 
Co., Watertown, was reelected secretary 
and treasurer. Directors chosen were 
Ward Fallgatter, Fisher & Fallgatter, 
Waupaca, and Charles Gruhle, Oriental 
Mills, Manitowoc. 

The Wisconsin Millers association 
was organized 40 years ago. No meet- 
ings had been held during the past few 
years, but this year there was a de- 
mand for a get-together during which 
plans for disbanding were to be con- 
sidered. After a discussion of the needs 
of an organization, the members voted 
unanimously to continue. 

The second day of the meeting was 
devoted to golf. Among those present 
in addition to the officers elected, were 
R. Schneider and F. H. Pittlekow, H. 
P. Schmidt Milling Co., Oshkosh; K. 
L. Burns, Globe Milling Co., Water- 


town; George W. Moody, Weyauwega 
Milling Co., Weyauwega; Harry Hunter 
and William Breuer, Chase Bag Co., 
Milwaukee, and C. R. Decker, Chase 
Bag Co., Chicago. 


JIM BUCHHOLZ, Ladysmith, Wis., 
was a visitor at the offices of The Feed 
Bag on August 16 when in Milwaukee 
to attend a meeting of the grand lodge 
of the Knights of Pythias. It was his 
first trip to Milwaukee and he took ad- 
vantage of the opportunity to renew 
his subscription to The Feed Bag, pay- 
ing in advance for a period of 5 years. 
Callers like Jim are certainly welcome. 


ILLINOIS 

Farmers Hatchery & Exchange, Eliz- 
abeth, is constructing a new feed ware- 
house. 

James Kirtland and Clyde Rosbor- 
ough have purchased the Meisenhelder 
Bros. feed store and coal business at 
Oblong. 

Eldena Cooperative Elevator Co., El- 
dena, lost its plant in a recent fire. Loss 
was estimated at $20,000. 

Midland Grain Co., Sicily, has been 
incorporated to deal in grain, feed and 
merchandise. Capital stock is $5,000. 

Central Feed Mills, Highland, has 
been incorporated by B. R. Bauman, F. 
J. Malan, and Charles T. Umlet, with 
capital stock of $25,000. 

Fitzimmons Bros. mill, Bluffs, which 
was operated under lease by Clyde 
Williams, was recently destroyed by 


fire with a loss: of $5,000. 


They Know What They Like! 


All poultry rations should include liberal quantities of DAIRYLEA DRIED SKIM 
MILK. Also good in all rations for calves, poultry and swine. Carried by princi- 
pal feed merchants throughout eastern territory. 


DAIRYLEA DRIED 


SKIM MILK 


MANUFACTURED AND DISTRIBUTED BY 


DAIBAMEN’S 


eaque 


CO-OPERATIVE ASSOCIATION, INC. 
11 WEST 42nd ST., NEW YORK CITY 
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Heil Dehydrated Sheep 
Manure is dried by the 
Airdrier Dehydrating Pro- 
cess—the temperature of 
the heat in the airdrier is 
automatically maintained 
at just the right degree to 
kill weed seed germina- 
tion and remove excess 
moisture. Analysis—Ni- 
trogen 2%, Phosphoric 
Acid 14%, Potash 2%. 


Heil Sheep Manure is put up in 
5 lb. cartons—50 and 100 Ib. 
bags—write at once for prices. 


Don't overlook the sales 
possibilities of Heil De- 
hydrated Alfalfa Meal— 
Dried and Bagged at 
the Heil Dehydrating 
Plant, Greenville, Miss. 


ADDRESS 


THE HEIL co, 


3000 W. Montana Street 


MILWAUKEE 
WISCONSIN 
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Arcady Celebrates 20th 
Year in Business 


“It’s our birthday, the smokes are 
on us,” is the good word sent to its 
dealers by the Arcady Farms Milling 
Co., Chicago, which is celebrating its 
20th anniversary in business. 

All Arcady customers who purchased 


a car of Arcady-Wonder feeds for ship- | 


ment between August 22 and 31 re- 
reived their choice of 15 tins of cigar- 
ettes, a box of 50 cigars or a jar of 
smoking tobacco and pipe. 

Arcady Farms Milling Co. was found- 
ed on a farm at Lake Forest, Ill, and 
the feed business was inaugurated in 
1912. Headquarters were subsequently 
moved to Chicago where a large, mod- 
ern plant, including a new $260,000 ad- 
dition which was built in 1930, today 
house the rapidly growing enterprise. 
Arthur Meeker is president of the com- 
pany and W. D. Walker is vice presi- 
dent and general manager. 


FRONTIER FEED & GRAIN CO., 
Buffalo, N. Y., began operations in the 
brokerage business September 1. The 
principals of the firm are Paul F. Pitt, 
formerly with Mann Brothers Co., and 
Carlton J. Meyer, who was associated 
with Wilson Brothers for the past six 
years. Headquarters of the company 
will be at 730 Chamber of Commerce 
building, Buffalo. 


KENNETH VAN GORDEN has 
taken over his father’s business at Alma 
Center, Wis. Mr. Van Gorden is a 
member of the firm S. H. Van Gorden 
& Sons, who operate feed establish- 
ments at Black River Falls and Hixton 
in addition to the Alma Center plant. 


INDIANA 
George Brown, Evansville feed dealer, 
died suddenly from a heart attack, July 
28. 


Syler & Syler, Nappanee, have re- 
opened for business in their new feed 
establishment which replaces the one 
recently destroyed by fire. 


R. O. Clark feed store, Bloomington, 
was destroyed by fire August 16 with 
an estimated loss of $8,000. 

Vanek elevator, North Judson, has 
been remodeled and a new feed mixer 
has been installed. 


John P. Frenzel, Jr., was elected 
president of the Indianapolis board of 
trade, Indianapolis, to succeed W. H. 
Simmons at the recent annual meeting. 
I. E. Woodward was named vice pres- 
ident. 

Lawson Williams, Buck Creek, has 
sold his elevators and coal business 
at Buck Creek and Coburn to W. A. 
Ostrander, Lafayette. 

W. C. Smock & Co., Burrows; Far- 
mers Grain & Supply Co., Thornhope; 
Wolf Grain Co., Shipshewana, and 
Dorgan Grain Co., Indianapolis, are 
among the new members who have 
joined the Indiana Grain Dealers asso- 
ciation. 


Many Sections Report 
Hay Crop Shortage 


Although the United States depart- 
ment of agriculture predicts that the 
total hay crop for 1932 will be larger 
than last year, the figures indicate that 
there will be a shortage in the terri- 
tories occupied by readers of The Feed 
Bag. 

Increases in tonnage are forecast for 
the western and midwestern states but 
a decided drop is predicted for the 
northeastern territory. In New York 
the 1932 production is estimated at only 
81 per cent of normal. Lower yields 
are forecast for Maine, New Hamp- 
shire, Vermont, Massachusetts, Rhode 
Island, Connecticut, New Jersey, Penn- 
sylvania and Ohio. Indiana, Illinois, 
Michigan and Wisconsin are expected 
to show an increase. 


Less acreage is devoted to hay this 
year than last season, according to the 
department of agriculture, but the gen- 
eral yield is better, accounting for the 
increased total. The present crop esti- 
mate indicates a total yield of 67,390,- 
000 tons for 1932 as compared with 
64,213,000 tons last year. 


An increase in acreage devoted to 
alfalfa hay is noted. The present acre- 
age is estimated at 12,504,000 acres as 
compared to 11,643,000 acres harvested 
last year. 


o¢ 
@ Stock your store with 


this profitable line of .. . 


Armour’s 


Animal and Poultry Feeds 


Armour’s Special Steamed Bone 
Meal 

Guaranteed 65% B. P. of L. For 
mixture with other feed to build up 
bone structure. 


Armour’s 
Tankage 


An appetizing, highly digestible, 
Prone. feed. Not less than 60% 
Protein. 


Meat Meal Digester 


Armour’s Meat and Bone Scraps 
A balanced ration of high feeding 

value. Not less than 50% Protein. 

Armour’s Feeding Blood Meal 


An 80% Protein content extremely 
valuable in mixed feeds. 


ARMOUR AND COMPANY 
Dept. C. 
Union Stock Yards Chicago, IIl. 
Write or wire us for prices. 


Plants conveniently located to 
insure you prompt deliveries. ¢ 


& 


MYLES 
LOUISIANA SALT 


*‘Nature’s Purest’’ 


Here is an economical 
salt, because its strength 
and purity make possible 
the use of less Myles Salt 
than any other salt to do 
a given job. It contains 
no moisture when packed 
and is guaranteed not to 
harden. Farmers like 
Myles Salt because of its 
even-running grain and 
general all around use on 
the farm. 


Packed in MylesHome- 
spun Grey or White Bags. 


Write for Prices and Samples 


Myles Salt Co., Ltd. 


Chicago Sales Representative 
360 NO. MICHIGAN AVE., CHICAGO, ILL. 
Telephone State 6276 


Shellbuilder 


is selected, bright in color, odor- 
less, perfectly screened, germ- 
proof, highly digestible, pure. It 
is packaged to sell. 


Write fora poet (three sizes) and 
a price. You'll like them both. 


SHELLBUILDER, INC. 
Cotton Exchange Bldg. 
Houston, Texas 


taf ‘af ‘af ‘af taf 
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The World’s Greatest 
Feed Grinder 


For fine—cool— 
uniform grinding of 
anything grindable, biggest c aa 
pacities, and lowest operating and ca 
maintenance costs, the “JAY BEE” hammer 
mill has never been equalled. 
Balanced steel construction makes the “JAY BEE” practically 
indestructible. This means longest life, with fewest and low- 
est cost repairs. No breaker plates that shed metal and 
darken the ground material—actually gives you a lighter 
colored finished product. 
Competitive tests, in some of the largest feed plants in 
America, have proved the greater efficiency and economy of 
the “JAY BEE.” When firms purchase from two—four, and 
up to seven 75 H.P. direct connected “JAY BEE’ mills, 
they do so only because of proved performance records. 
Take the bull by the horns, as H. G. Hartman of Elizabeth, 
Ill., did—get a “JAY BEE”—and who now says: “ . the 
‘JAY BEE’ is the most important factor in building upa 
good grinding business.” 
Sizes and styles to meet every grinding requirement— from 
12 H.P.to125 H.P. with belt—V-belt, and direct-connected 
drives. “JAY BEE” Batch Mixers and Molasses Mixers— 
best for sweet and mixed feed manufacturing. Write for 
details and descriptive literature. 
J.B. sa yr ane 61 Hickory Street, Utica, N. Y. 


Sedberry Co., 819 Exchange Ave., Chica conn, me 
Jay Bee Sales Co.. 325 Stock Exchange Bidg., ansas City, Mo. 


16% -- 20% -- 32% 


“An A-C Feed for Every Need” 


Good Newer News! 


Pilot and Reef Brand 
Oyster Shells 


Reduced 


Now the Lowest Priced 
High Quality Shell 
On the Market 


per 
Ton 


Get Our Delivered Prices 


a Budde Feed & Grain Co. 


MILWAUKEE, WISCONSIN 
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These feeds have stood up under 
the most severe test—and are known 
to produce a profit for the feeder. 


Mixed cars with flour and mill feeds our specialty 


ISCONSIN MILLING CO. 


Menomonie, W isconsin 


The Burton Mixer 


Guaranteed Thoro- Mixing 
and 


Self Cleaning 4 


NEW LOW PRICES 


ON NEW 1932 MODELS 


Burton Feed & Mixer Company 
17580 Monica Ave. Detroit, Mich. 


State Agencies Open For Well Established 
Business Houses 
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CLASSIFIED 


Service department for our read- 
ers. Low Rates: 25c per line; 
minimum $1.00. 


HAMMER MILL FOR SALE 


One 30 HP direct connected Jay Bee Hammer 
Mill 2-S for sale. Used only a few hours per 
month over a period of three sage _ A practically 
new machine at a reasonable price. Address 
GEORGE J. NICHT, Auburn, N. Y 


FOR SALE 


Attrition and Hammer Feed Mills. 
1-20” Monarch with 15 H. P. motors 
1-24” Monarch with 25 H. P. motors 
1-26” Monarch with 30 H. P. motors 
1-32” Diamond with 40 H. P. motors 
1-No. 4 Standard J. B. with 50 H. P. motor 
direct connected 
1-No. 3 Standard J.B. with 40 H. P. texorope 


driven 
1-No. 2 Gruendler with 30 H. P. motor texorope 
driven 
1-Papec Hammer mill complete, nearly new. 
Write DIAMOND HULLERCO., Winona, Minn. 


FEED GRINDER FOR SALE 


22-inch Bauer Bros. attrition mill direct motor 
drive, all in good condition with elevator and 
bagger complete for $700.00. Also have one 5 
H. P. motor. One 4 ton Wagon scale. Write 
HERMAN FROEHLICH, Glenbeulah, Wis. 


FEEDS AND FEEDING 


Latest complete illustrated edition of Feeds 
and Feeding by Professors W. A. Henry and 
F. B. Morrison for sale by The Feed Bag at $4.50 
per copy, f. 0. b. Milwaukee. Special price for 
one copy of Feeds and Feeding in combination 
with a one year subscription to The Feed Bag 
$5.50. Send check or money order with order to 
THE FEED BAG, Milwaukee, Wis. 


R. O. DIBB, who has been mana- 
ger of the Stanton mill, Stanton, Ia., 
for the past three years, has been made 
president of the new corporation re- 
cently formed to take over the estab- 
lishment. 


ALBERT A. SOBOTTA has purch- 
ased the Arcadia mill, Arcadia, Wis. 


GET MY PRICES—SAVE MONEY 


A. L. STANCHFIELD 


Carlots and Mixed Cars 
FLOUR, MILLFEED 
OILMEAL, ETC. 

502 Corn Exchange Bldg. 
MINNEAPOLIS, MINN. 
“Stand by Stan” 


GROUND OAT GROATS 


Low Fibre Content 
NORTH EAST FEED MILL CO. 


MINNEAPOLIS, MINN. 


NEBRASKA CONSOLIDATED 
MILLS COMPANY 


MILLERS OF 


Mother ’s Best Flour 


VALUE OF OAT FEED 

Oat feed has been found to be on a 
par with No. 1 grade timothy hay on 
the basis of milk and fat yield and live 
weight when included in the dairy ra- 
tion, according to G. Bohstedt, Univer- 
sity of Wisconsin, Madison. When fed 
in amounts up to 30 per cent of grain 
mixture of low protein content, such 
as corn or hominy feed, oat feed com- 
pared with them on the basis of total 
digestible nutrients and was worth ap- 
proximately 50 per cent of the corn or 
hominy feed. When fed in amounts 
up to 25 per cent of the grain mixture 
for dairy cows, oat feed proved to be 
worth approximately 70 per cent of 
wheat bran. 


F. J. PHELAN CO. 


418 Chamber of Commerce 


MILWAUKEE, 
WIS. 


“Grain Futures” 


Special Attention to Hedges 


CEREAL 


GRADING CO. 
MINNEAPOLIS 
SPECIALIZE IN 
GOOD 
CORN and OATS 


For 
WISCONSIN TRADE 


Prices Right—Service Prompt 
TRY US. 


Dried Skim Milk 
Dried Buttermilk 


STRAIGHT CARS—MIXED CARS 
LCL Lots (Spot Milwaukee) 


Write, Phone or Wire for Our 
Delivered Prices. 


WISCONSIN DAIRY PRODUCTS CO. 


Daly 6704 


342 N. Water St. Milwaukee, Wis. 


ARMOUR & CO’S 
Select Quality 


MORRIS BRAND 


MEAT SCRAPS 
TANKAGE 
BONE MEAL 


Truck Loads or Car Loads — 
So. St. Paul or Minneapolis 


Maney Bros.Mili & Elev. Co. 
MINNEAPOLIS, MINN. 
Exclusive Distributors 


Quality Does Count 


In tests completed at Madison—in which 
peat every Cod Liver Oil sold in the 

tate was tested— 

NOPCO COD LIVER OIL used at a 
level of 144% added to the basal ration 
showed better results (higher percentage of 
ash in Tibia) than any other oil used at a 
level of 1% added to the basal ration. 

Think of it—Nopco at 4% better than 
any other Oil at 1%. You can always de- 
Ree upon Nopco—it is the best Cod Liver 

l on the market. Ask us for prices. 


FEED SUPPLIES, INC. 
506 Chamber of C 
Milwaukee 


Wisconsin 


Established 1892 


FRANKE GRAIN CO. 


Incorporated 


GRAIN AND FEED 


Milwaukee Wisconsin 


anity Fair 
Flour 


Laboratory Tested. 
Made Right and Priced Right. 
Write for our prices in straight 
and mixed cars with bran, midd- 


lings, Cannon feed (flour midd- 
lings), and Billie feed (red dog). 


Cannon Valley Milling Co. 


MINNEAPOLIS, MINN. 


usiness 
expands with 


Printed messages 
They are profitable 


ADTKE ORTSCH 
BROS. CO. 
EstTasiisHep 1894 
PRINTERS 
LITHOGRAPHERS 
BINDERS 


522 N. MILWAUKEE STREET 


Brospwar 1076 WISCONSIN 
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Danforth Awards Given 
To 31 Students 


Danforth Foundation and Purina 
Mills, Inc., St. Louis, has awarded 31 
students from leading American and 
Canadian agricultural colleges fellow- 
ships comprising four weeks’ special 
training in commercial and agricultural 
leadership. 

William H. Danforth, former presi- 
dent and new chairman of the board 
of Purina Mills, is the founder and 
organizer of the plan. It is designed, 
he explains, to give students the op- 
portunity of contacting big business at 
close range during their college work 
so that after graduating they may find 
more quickly their most suitable places 
in life. 

The 31 honor men arrived in St. 
Louis August 8 to devote two weeks 
of study to the manufacturing, sales 
promotion and feed research work of 
Purina Mills. Their observations also 
included trips to grain exchanges, 
stock yards and the Purina experimen- 
tal farm at Gray’s Summit, Mo. 

Following their St. Louis sojourn the 
students spent two weeks on_ the 
shores of Lake Michigan near Shelby, 
Mich., where they were guests at 
the American Youth Foundation camp. 

The Danforth fellowship plan is now 
in its fourth year. Deans of the various 
colleges of agriculture submit three can- 
didates for awards each year and one 
of these which, in the opinion of offi- 
cials of the Danforth foundation is best 
suited for the training plan, is selected 
from each school. 


TRUCKING PROBLEM 

“This will show you how we are 
handling the trucking problem,” writes 
Paul Sather, King Midas Mill Co., 
Minneapolis, inclosing a letter which he 
had addressed to A. M. Larson, River 
Falls, Wis.. on August 24. The letter 
follows: 

“While we would like very much to 
see your group of farmers using our 
feeds, our dealers’ organizaticn in Wis- 
consin is such that we are unable to 
guote you at this time for truckload 
delivery from our mill. 

“Thank you very kindly, nevertheless, 
for getting in touch with us.” 


FEED ON PASTURE PAYS 

An increased return of $3.00 over 
feed cost was realized from each cow 
by a member of a Wisconsin cow test- 
ing association who fed his dairy herd 
grain in addition to pasture. The cost 
of feeding a grain mixture was $7.28 
per cow and the animals yielded an 
average of 64 pounds more butterfat for 
the year than during the previous sea- 
son when they were fed on pasture 
alone. With butterfat at 17 cents a 
pound the gross additional return was 
$10.88, or $3.60 above feed costs. 


BONAFIDE DEALER 


Who is a bonafide feed dealer? 

The Feed Dealers Association of 
Washington at a joint meeting held re- 
cently at Portland for the Portland and 
Southern Oregon districts defined him 
as “one whose principal business is mer- 
chandising for profit, who maintains a 
place of business open six days a week 
and who keeps a stock of feed on hand.” 


The definition was drawn up as the 
result of a discussion in which the deal- 
ers objected to the practice of manu- 
facturers and jobbers selling direct to 
farmers or farm agents. It has been 
submitted to the manufacturers and 
jobbers for approval. 


M. G. Rankin & Co. 


GRAIN AND FEED 


Diamond Crystal Salt—Charcoal 
Crushed Oyster Shells 
Swift’s Digester Tankage and 

Meat Scraps 


Car Lots 


Ton Lots 


Agents in Wisconsin for 
KEOKUK CORN @LUTEN 


Chamber of Commerce Bldg. 
MILWAUKEE ... WISCONSIN 


FEED 


Dependable 


Western 


Alfalfa Meal 


for 
Dairy and 
Poultry Feeds 


The Denver Alfalfa 
Milling & Products Co. 


LAMAR, COLORADO 


Branch Sales Office, 


403 Merchants Exchange, 
St. Louis, Mo. 


We DO— 
We DON’T 


We DO test every drop of 
MARDEN’S Certified Cod 
Liver Oil for both ‘“‘A’’ and ‘*D”’ 
We DON’T 
add nor take away anything to 
destroy Nature’s own perfect 
And leading Feed 
Mixers who value good will con- 
tinue to use in their finest feeds 


vitamin content. 


Balance. 


Write And low 
for quantity 
“‘Feed Facts’’ prices. 


MARDEN: WILD Corp. 


512 Columbia St., - Somerville, Mass. 
212 East Ohio St., - Chicago, IIl. 
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Hagerman, N.M. 


TRY OUR 


PECOS SPECIAL 


IT’S BETTER 


Your inquiry would be appreciated. 


Pecos Valley 
Alfalfa Mill Co. 


HOME OFFICE 
HAGERMAN, NEW MEXICO 
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Pecos Valley Alfalfa Mill@ 
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Feed 


EUREKA 
and CG3rain 


molasses and dry dairy and stock feeds 
and poultry mashes. 


Powered by the famous Buhler Balanced Drive 
its sifting action is extraordinarily intensive 


A very highly recommended new machine. 


Compared with the ordinary reel, it handles 


a larger tonnage, does much better work, occu- 
pies less space, and is driven by 14 H. P. Motor. 


0336 S. HOWES CO, INC. 
| 


= 
s 


MILWAUKEE 


Silver Creek, N. Y. 


FROEDTERT GRAIN & MALTING CO. 


GRAIN and FEED 
MILWAUKEE MINNEAPOLIS 
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No matter how much Vitamin D you feed, 


Your poultry needs Vitamin A 
to promote growth and build | 


| 


resistance to infections 


There’s Profit in These Chicks—but only so long as they keep growing and stay healthy. 
The Vitamin Ain CLO-TRATE will help them do it. 


ITAMIN A in generous quan- 

tities is every bit as important 
in the poultry ration as Vitamin 
D. For it is Vitamin A in the feed 
that provides resistance to infec- 
tion. Every poultryman knows 
how profits from the finest poultry 
can be ruined by losses from roup, 
enteritis, common diarrhea, black- 
head, coccidiosis, and other in- 
fectious diseases. Vitamin D will 
protect against rachitic conditions 
and leg weakness but it will not 
build resistance to the many in- 
fections which can take the profits 


from the finest flock. Not only 
will Vitamin A build resistance to 
these infections but it is essential 
for promoting the best growth of 
young stock and maintaining the 
older birds in the best of condi- 
tions. 

CLO-TRATE supplies both Vita- 
min A and Vitamin D. It is a 
concentrate of the finest cod liver 
oil made by a process that retains 
both of the vitamins in abundant 
quantities and it supplies these 
vitamins with a minimum of fats. 
Each batch is rigidly tested bio- 


logically on both rats and chicks. 


CLO-TRATE-mixed feeds are far 
superior to those to which Vitamin 
D alone has been added and which 
depend only upon their basic in- 
gredients for their supply of Vita- 
min A. It has all of the advantages 
of straight cod liver oil without 
the disadvantage of the excess 


fats. It mixes readily with any 


feed and is most economical to 
use. 


Write today for further infor- 
mation and quotations. 


HEALTH PRODUCTS CORPORATION 


Manufacturers of Pharmaceutical Specialties 


113 North 13th Street, Newark, N. J. 


CLO-TRATE 


Reg. U. S. Pat. Off. 


323 West Polk Street, Chicago, IIl. 
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You cannot make a mistake by 
recommending a superior article. 


Quality is the surest foundation for 
permanent success. 


IANA 
AND WORTH ALL COSTS 


FLOUR 


KING MIDAS 


THE HIGHEST 
PRICED FLOUR. 
IN AMERICA 
AND 
WORTH ALL 
IT COSTS 


Sells Easily 


Satisfies 
Housewives 
Bakers 
Grocers 


Brings Repeat 
Orders 


King Midas Mill Co., Minneapolis, Minn. 
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